THE  EDITOR  and  PUBLISHER 


Vol.  11,  No.  37 _ _ 

WORTH  EIGHT  MILLION. 

ESTIMATED  VALUE  OF  NEW 
YORK  EVENING  JOURNAL, 
BASED  ON  PROFITS. 


Appraisal  of  Eatate  of  the  Late 
Thomas  T.  Williams,  Former  Pub¬ 
lisher  of  Evening  Journal,  Dis¬ 
closes  Hearst  Earnings — Williams 
Received  Five  Per  Cent,  of  All 
Net  Profits  Above  $300,000. 

Tilt*  net  profits  of  the  Xew  York 
livening  Journal  for  the  year  1010  were 
according  to  papers  filed  in 
the  Surrogates’  Court,  New  York, 
Thursday  in  connection  with  the  ap¬ 
praisal  of  the  estate  of  the  late  1  honias 
Theodore  Williams,  at  the  time  of  his 
death  publisher  and  treasurer  of  the 
Evening  Journal. 

According  to  the  affidavit  of  Mr:-. 
Henrietta  G.  Williams,  widow  of  Mr 
Williams,  he  had  an  agrement  with  Mr 
Hearst  that  he  was  to  receive  5  per  ctni. 
of  all  the  profits  of  the  Evening  Journa. 
above  $:100,000  a  year.  The  following 
memorandum,  which  she  testified  was  in 
.Mr.  Hearst’s  handwriting,  was  sub¬ 
mitted  by  Mrs.  Williams: 

New  York  Jourtjal,  debtor,  to  T.  T. 

Williams,  creditor,  for  5  per  cent. 

of  $15t.785  . .  $7,739.2i 

Total  net  profits  for  1910  less  all 

deductions  .  454,785.00 

Less  .  300,000.00 

On  the  basis  of  the  above  computa¬ 
tions  it  is  said  the  value  of  the  Evening 
Journal  as  a  newspaper  property  is 
about  $8,tXlO,yW. 

The  appraisal  contained  nothing  that 
would  tlirow  any  light  on  Mr.  Will¬ 
iams’  share  of  the  profits  of  the  Evening 
Journal  Co.  from  January  31,  1910,  to 
March  '22,  1911,  the  date  of  his  death. 
The  president  of  the  Evening  Journal 
Co.  is  .\rthur  Brisbane.  Mr.  Hearst  is 
not  an  officer  of  the  company. 

Mr.  Williams  was  born  in  London, 
England,  and  when  a  boy  went  to  Mel¬ 
bourne,  .Vustralia.  Several  years  later 
he  took  passage  for  San  Erancisco.  Al¬ 
though  only  fifteen  years  old  at  the  time 
of  his  arrival,  he  immediately  embarked 
on  a  career  as  a  prospector  and  miner. 
He  made  money  and  friends.  Later  he 
became  sporting  editor  of  the  old  Alta 
California,  which  position  he  held  for 
several  years.  He  then  became  man¬ 
aging  editor  of  the  San  Erancisco  Post, 
and  when  Senator  George  R.  Hearst 
purchased  the  San  Erancisco  Examiner 
about  thirty  years  ago  Williams  joined 
the  staff  and  successively  became  sport¬ 
ing  editor,  editorial  writer  and  business 
manager.  He  remained  with  the  Ex¬ 
aminer  when  Mr.  Hearst  took  charge  in 
1880,  and  was  closely  identified  with  the 
Hearst  interests  until  his  death. 

Mr.  Williams  was  noted  for  his  loyal¬ 
ty  and  indomitable  courage,  and  gained 
much  fame  by  his  impassioned  defense 
of  Mr.  Hearst  when  the  New  York 
American  was  attacked  by  .Mayor  Gay- 
nor  at  the  1910  dinner  of  the  .\merican 
.Newspaper  Publishers’  Association. 

DiscuM  Plan*  for  Pulitzer  School. 

Plans  for  the  curriculum  of  the  new 
Pultizer  School  of  Journalism  at  Colum¬ 
bia  were  discussed  at  the  monthly  meet¬ 
ing  of  the  board  of  trustees  this  week. 
The  organization  of  the  school  will  be 
pushed  forward  as  rapidly  as  possible. 
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FIRST  COME,  FIRST  SERVED. 

Apply  Now  for  Seats  to  Cover  Demo¬ 
cratic  National  Convention. 

Information  as  to  how  representatives 
of  newspapers  should  file  their  applica¬ 
tions  for  seats  at  the  Democratic  con¬ 
vention,  to  be  held  in  Baltimore  June 
25,  1912,  has  been  sent  out  by  Hon. 
Josephus  Daniel,  chairman  of  the  Press 
Committee  of  the  Democratic  National 
convention,  as  follows ; 

All  applications  for  seats  for  daily 
newspaper  men  actually  working  and 
sending  telegrams  from  the  floor  of  the 
convention  should  be  sent  to  Charles 
S.  .Albert,  Senate  J’resS  G.allery,  Wash¬ 
ington,  D.  C. 

Until  it  is  determined  by  the  commit¬ 
tee  on  arrangements  how  many  seats 
will  be  given  to  the  weekly  press  noth¬ 
ing  can  be  done  beyond  filing  applica¬ 
tions  from  weekly  editors.  Applicatioiij 
may  be  sent  to  Hon.  Josephus  Daniel, 

Young  Taft  an  Editor. 

Robert  Alphonso  Taft,  son  of  Presi¬ 
dent  Taft,  and  a  student  in  the  Harvard 
Law  School,  has  been  elected  editor-in- 
chief  of  the  Harvard  Law  Review  for 
the  year  1912-13. 

Cyrus  H.  Curtis,  of  the  Curtis  Pub¬ 
lishing  Co.,  Philadelphia,  is  in  Bermuda. 


U.  P.  CLIENTS  ENTERTAINED. 

Wisconsin  Editors  Guests  of  State 
Manager  W.  S.  Forrest. 

Editors  of  more  than  a  dozen  daily 
newspapers  of  Wisconsin  were  guests  at 
a  banquet  given  by  W.  S.  Forrest,  Wis¬ 
consin  manager  of  the  United  Press  As¬ 
sociation,  at  the  Milwaukee  Press  Club 
Sunday.  Following  the  dinner  a  con¬ 
ference  was  held  and  later  the  party  at¬ 
tended  the  Majestic  Theater  in  a  body. 

Among  the  guests  were :  E.  M.  Jeni- 
son.  Daily  Commonwealth.  Fond  du 
Lac;  Frank  H.  Burgess,  Tribune,  La 
Crosse ;  Howard  W.  Chadwick,  Evening 
Times,  Monro^;  Earle  .A.  Cleveland, 

:  Daily  News,  Beloit;  George  F.  McFar- 
!  lane  and  E.  W.  Driscoll,  Daily  News, 

'  ^Manitowoc ;  George  F.  Kull,  Post,  .Ap¬ 
pleton;  Joseph  K.  Kidder,  La  Crosse 
Tribune;  W.  J.  Bollenbeck,  Leonard  E. 
Meyer  and  W.  S.  Forrest,  Milwaukee, 
and  E.  T.  Conkle,  manager  of  the 
L^nited  Press,  Chicago. 

Two  Newspapers  Consolidate. 

The  Gloversville  (N.  Y.)  Leader  and 
the  Johnstown  Republican  have  been 
I  con.^olidated  under  the  name  of  the 
i  Leader-Republican.  This  paper  will  be 
published  in  the  Gloversville  office  by  the 
'  M.  B.  Collins  Co. 


5  Cents  a  Copy 
EASTERN  CONVENTION. 

DIVISION  ADVERTISING  CLUBS 
DISCUSS  IMPORTANT  TOPICS 
AT  THE  WALDORF. 


After  Long  Debate  Members  Decide 
to  Continue  the  Organization — Offi¬ 
cers  Elected — Herbert  S.  Houston’s 
Eloquent  Address  on  the  Purposes 
of  An  Ad  Club — Association  En¬ 
dorses  Coleman’s  Administration. 
The  Cl  nvention  of  the  Eastern  Divi¬ 
sion  of  the  -Associated  .Advertising  Clubs 
of  .America,  held  at  the  Waldorf-.Astoria 
Hotel  in  New  York  on  Thursday  brought 
out  an  attendance  of  125  delegates.  The 
largest  delegation  from  any  of  the  out¬ 
side  cities  came  from  Baltimore,  which 
expects  to  capture  the  national  conven¬ 
tion  of  the  organization  for  1913. 

The  Eastern  Division,  which  includes 
Maine,  New  Hampshire,  Vermont,  Mas¬ 
sachusetts,  Rhode  Island,  Pennsylvania, 
Delaware,  New  York,  Connecticut,  New 
Jersey,  Maryland  and  District  of  Co¬ 
lumbia,  has  the  following  members; 

Baltimore  -Ad  Club,  Baltimore,  Md. ; 
Pilgrim  Publicity  .Association,  Boston, 
Mass.;  Butler  .Ad  Men's  Club,  Butler. 
Pa.;  .Advertising  Men’s  League,  New 
York;  .Association  of  New  A’ork  .Adver¬ 
tising  Agents,  New  York ;  The  Daily 
Newspaper  Club,  New  Yo'k ;  Quoin 
Club,  New  Y’ork;  Representatives’  Club, 
New  A’ork;  Si.x  Point  League,  New 
York. 

The  Manufacturers'  Publicity  .Asso¬ 
ciation,  Pittsburgh ;  Portland  .Advertis¬ 
ing  Men’s  League,  Portland,  Me.;  Town 
Criers’  Club,  Providence,  R.  T.;  The 
Publicity  Club,  Sp  ingfield.  Mass. ; 
Syracuse  .Advertising  Men’s  Club,  Syra¬ 
cuse,  N.  A’.;  Publicity  .Association,  Troy, 
N.  A’. ;  .Advertising  League,  Washington, 
D.  C. :  Worcester  Publicity  .Assoriation. 
Worcester,  Mass. 

COWENTIO.X  OfE.VS. 

While  the  number  of  clubs  represented 
was  not  as  large  as  had  been  expected, 
those  delegates  who  did  attend  felt  well 
repaid  "for  their  journey  to  the  me¬ 
tropolis. 

Gerald  B.  Wadsworth,  the  president 
of  the  division,  called  the  convention  to 
order  at  eleven  o’clock,  and  from  that 
time  on  until  5  p.  m.  there  was  some¬ 
thing  doing  every  minute. 

The  first  important  business  before 
‘he  meeting  was  the  election  of  first  and 
second  vice-presidents,  a  treasurer  and 
one  director,  which  resulted  in  the 
choice  of  the  following;  First  vice- 
president,  Edward  J.  Shay,  president  of 
the  Baltimore  .Ad  Club ;  second  vice- 
president,  E.  E.  Murphy,  of  Syracuse; 
treasurer,  H.  N.  Kirby,  of  New  A’ork, 
and  director,  Dan  .A.  Ca'roll,  of  New 
York. 

Nearly  all  of  the  morning  session  was 
devoted  to  the  discussion  of  the  desira¬ 
bility  of  maintaining  district  organiza¬ 
tions.  Herbert  S.  Houston  opened  the 
subject  by  stating  that  at  the  mee'ing  of 
the  constitutional  committee  held  in  Chi¬ 
cago  a  few  weeks  ago  that  body  had 
decided  to  recommend  that  the  constitu¬ 
tion  of  the  national  body  be  so  amended 
that  the  clubs  will  have  the  privilege  of 
doing  as  they  please  in  regard  t  i  divi¬ 
sional  bodies.  ._At  present  the  mainte¬ 
nance  of  such  organizations  is  manda¬ 
tory.  Air.  Houston  expressed  a  desire 
that  the  members  of  the  convention 


A.  W.  ^rcCA^'^^ 


HERBERT  S.  HOUSTON, 


WHO  SPOKE  OX  "FKAL'DLI.EXT  ADVEKTISIXO"  AT  THE  EASTKKX  DIVISION  l  ONVENTlOX. 


CHAIRMAN  EDL'CATIOXAE  COMMITTEE,  A.  A.  C.  A. 


should  express  their  views  on  the  matter. 

PILGRIMS  WANT  HOME  DIVISION. 

Henrj-  B.  Humphrey,  of  Boston,  who 
followed  Mr.  Houston,  said  that  the 
Pilgrim  Publicity  .Association  of  Bos¬ 
ton.  of  which  he  is  president,  had  de¬ 
cided  to  go  to  the  national  convention 
and  ask  if  the  New  England  club.'  could 
not  have  a  division  organization  of  thei" 
own.  instead  of  being  tied  up  to  the 
Eastern  Division  as  at  present. 

He  lielieved  that  it  was  too  much  to 
expect  members  to  go  to  the  exj  ense  of 
attending  meetings  so  far  away  from 
home  as  New  York. 

Erederick  W.  .Mdred.  president  of  the 
Town  Criers  of  Providence,  R.  I .  con¬ 
tended  that  a  much  larger  amount  of 
good  could  be  done  by  breaking  up  the 
big  organization  into  units  if  intensive 
seien  ific  work  is  to  be  accomplished. 
His  own  club  had  all  it  could  do  at 
home. 

E.  E'.  Pratt,  of  the  .Advertising  Men’s 


NOTICE 

The  name  of  the  corporation  here¬ 
tofore  known  as  Wilberding- 
Hand  Co.  having  been  changed  to 

J.  C.  Wilberding  Co. 

you  will  please  hereafter  address 
all  communications  accordingly, 
and  also  kindly  make  such 
changes  on  your  lists  as  neces¬ 
sary  so  as  to  avoid  possible  con¬ 
fusion. 

J.  C.  WILBERDING  CO. 
February  28tli,  1912. 


League  of  New  A'ork,  favo'ed  the  terri¬ 
torial  idea.  If  the  divisional  cJnventions 
were  to  be  abolished,  what  would  be¬ 
come  of  .some  of  the  organizations  that 
had  beeeii  holding  conventions  for  sev¬ 
eral  years?  He  believed  that  the  pro¬ 
posed  amendment  to  the  constitution 
would  solve  the  problem,  as  it  would 
allow  the  clubs  to  do  as  they  pleased. 
Mr.  Pratt  declared  that  the  failure  of 
the  Eastern  Division  to  get  anything  at 
the  Boston  convention  was  due  to  the 
lack  of  organization. 

11.  C.  Barrel!,  pre>ident  of  the  Repre¬ 
sentative  Club,  declared  that  the  district 
organization  problem  was  a  question  of 
economics.  New  England  is  an  eco¬ 
nomic  unit  and  ought  to  have  its  own 
district  body. 

FAVORS  DISTRICT  ORCANIZ.MTOXS. 

Edward  J.  Shay  was  of  the  opinion 
that  district  organizations  were  a  goo  1 
thing  because  they  brought  together  the 
best  men  of  different  cities  for  the  ex¬ 
change  of  ideas.  If  the  club  members 
do  not  occasionally  come  in  contact  with 
members  of  other  clubs  they  become 
narrow  and  self-sufficient. 

O.  S.  Bruck,  advertising  manager  of 
the  Southern  Pharmaceutical  Journal,  of 
Dallas,  Tex.,  a  clean-cut  young  man, 
said : 

‘  You  Eastern  people  must  solve  your 
p'ob’ems  in  your  own  way,  just  as  we 
westerners  must  solve  our  problems  in 
our  way.  We  think  no  more  of  traveling 
a  thousand  miles  to  attend  a  convention 
than  you  do  to  cross  the  street.  We  are 
not  so  wild-eyed  in  Texas  as  you  think. 
There  are  no  guns  and  few  sombreros 
in  Texas.  You  will  no'  see  as  many 
sombreros  in  Dallas  as  you  will  on 
B'oadway,  We  buy  your  goods.  In 


fact,  there  are  more  Texans  in  New 
York  in  the  summer  than  there  are  New 
A'orkers,  because  you  all  go  out  of  town 
in  the  hot  months. 

MR.  freeman’s  views. 

‘‘We  are  trying  to  teach  some  of  the 
mossbanks  down  in  our  country  how  to 
advertise  and  we  want  you  to  come 
down  next  May  .md  help  us  do  it.” 

Mr.  Bruck’s  remarks  were  frequently 
interrupted  by  applause. 

William  C.  Freeman,  of  New  A’ork, 
said  that  his  favored  district  organiza¬ 
tions.  He  argued  that  they  would  act 
as  an  incentive  to  the  individual  club.» 
and  give  them  fresh  ideas.  He  sug¬ 
gested  that  the  expenses  of  the  delegates 
to  the  convention  should  be  paid  by  the 
individual  clubs  they  represent.  If  two 
of  the  best  men  in  each  organization 
were  appointed  as  delegates  each  con¬ 
vention  would  be  attended  by  a  compact, 
able  body  of  men  who  could  discuss 
topics  of  vital  interest  and  carry  hack  to 
their  own  clubs  many  valuable  ideas. 

Mr.  Quarles,  of  Baltimore,  also  spoke. 

As  a  result  of  the  discussion  the  mem¬ 
bers  decided  to  keep  the  Easte.n  Divi¬ 
sion  intact,  and  a  committee  consisting 
of  L.  E.  Pratt,  as  chairman,  and  the 
president  of  e.ach  club  be’ongiiig  to  t’:e 
division  was  appointed  to  p  epare  a  con¬ 
stitution  and  by-laws. 

THE  AFTERNlKiX  SESSION', 

The  afternoon  session  opened  prompt¬ 
ly  at  2.30  o’clock,  the  attendance  being 
much  larger  than  in  the  morning. 

THE  DALLAS  TRIP. 

S.  E.  Leith,  chairman  of  the  On  to 
Dallas  Committee  of  the  Representatives 
(  lub,  told  of  the  tentative  arrangements 
that  have  been  made  for  the  transporta¬ 
tion  of  the  delegates,  members  of  their 


families  .and  friends  who  desire  to  make 
the  trip  to  Dallas. 

Providing  at  least  seventy-five  persons 
pledge  themselves  to  make  the  trip,  ar¬ 
rangements  will  be  made  with  the  New 
A'ork  Cent.'al  Lines  for  a  special  fain 
of  highest  grade  Pullman  equipment, 
consisting  of  baggage  car,  buffet  library 
smoking  car,  open  section  and  stateroom 
Pullman  sleeping  cars  and  dining  car 
serving  all  meals. 

The  train  will  be  operated  as  a  section 
of  the  famous  Southweste-n  Limited 
from  New  A’ork  to  St.  Louis  and  thence 
to  Dallas.  It  will  leave  New  A'ork 
Thursday,  May  IG,  at  4  p.  m.,  arriving 
at  Dallas  the  following  Saturday  at 
8  p.  m. 

The  capacity  of  the  train  will  be  limit¬ 
ed  to  125  and  the  cost  of  transportation 
to  Dallas  and  return  will  be  approxi¬ 
mately  $120. 

The  tour  through  the  State  of  Texas 
with  the  Texas  .Ad  Club,  following  the 
close  of  the  convention,  will  cost  $14.60 
(Continued  on  page  4.) 


EASTER  NUMBER 

The  New  York  Times 

SUNDAY,  MARCH  24TH 

Reproduction  in  actual  colors  of 
Edwin  -A.  .Abbey’s  fifteen  wonderful 
panel  paintings  of  the  quest  of  the 
Holy  Grail,  now  in  the  Boston  Li¬ 
brary.  The  art  sensation  of  the  year. 
Edition  limited  to  200,000  copies. 
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During  February 

1\/T AIN  GAINED  I'HK  PACl^  that  it  has  been  setting  by  IvEADING  ALL 
O'l'HER  NEW  YORK  MORNING  AND  SUNDAY  NEWSPAPERS  IN 
rOPAL  ADVERT  ISING  GAINS. 

In  addition  the  New  York  American 
not  only  published  more  dry  goods 


advertising  but  gained  more  than  any 
other  New  York  morning  and  Sunday 
newspaper. 

It  has  been  the  contention  of  many  that  the  dry  goods  advertisers  of  New  York 
City  are  the  “  wisest  buyers  ”  of  newspaper  space.  If  this  be  so,  then  the  follow¬ 
ing  figures  are  significant : 

275,685  Lines 

of  Dry  Goods  Advertising 
were  published  in  the  New  York  American 

during  February 

Tliis  represents  a  gain  of  36,667  lines  over  February  of  last  year  —  ALMOST 
THREE  TIMES  THE  GAIN  OF  THE  NEAREST  COMPETITOR  OF  THE 
NEW  YORK  AMERICAN. 

Figures  compiled  by  Statistical  Department,  New  York  Evening  Post. 

“  QUALITY— QUANTITY  ” 

For  Best  Results 
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DAVID  D.  LEE. 

PKrkKTARV  EASTRRN  IHVISUIN  ASSOCIATED  ADVERTISING  Cl.fBS  Of  AMERICA. 


additional  for  Pullman  accommodations, 
exclusive  of  meals,  which  arc  to  be  sup¬ 
plied  by  the  clubs  of  the  several  cities 
visited. 

The  same  ticket  rate  w  ill  be  e.Ntcndc  I 
to  ladies  wishing  to  join  the  party,  an  1 
six  ha\e  already  booked  for  the  triii. 

“The  Purpose  of  an  .Advertising  Club”  i 
was  the  subject  of  an  inspiring  address 
delivered  by  Herbert  S.  Houston,  vice- j 
president  of  Doubleday,  Page  &  Co.,  of  j 
New  York.  Mr.  Houston  has  during  | 
the  la-t  few  years  developed  into  an 
orator.  He  has  an  easy  and  forceful ' 
delivery  and  puts  his  heart  into  wlnt  he  j 
has  to  say.  I 

“The  mission  of  an  advertising  club.”  I 
said  Mr.  Houston,  “is  to  improve  ad- 1 
vertising  tlirough  co-operation,  .\dver- 1 
tising  is  the  great,  dynamic  force  of 
business  organization.  It  was  formerly  , 
regarded  solely  as  a  commercial  force. ' 
but  now  it  has  become  a  great  social  . 
force  whose  influence  is  being  used  for 
good  in  many  directions.” 

.As  an  example  of  the  use  of  ailver-  i 
tising  in  this  connection.  Mr.  Houston 
cite<l  the  great  expres-  company  strike  ■ 
The  attitude  of  the  public  was  at  first  , 
hostile  Iwcause  it  did  not  understand  the  j 
situation.  The  express  compatiy  linally  | 
concluded  to  take  the  public  into  its  con  | 
lideiice  through  frank  statements  puli- j 
li>hed  in  the  advertising  columns  of  the  I 
daily  newspapers.  Such  was  the  inllii-  ■ 
cnee  of  these  aihertisements  that  hos-  ; 
tility  soon  disainwared  and  the  -trike  | 
w.is  settled.  I 

Mr.  Houston  also  tobi  bow,  when  it, 
Ik. came  necessary  for  the  Hud-on  I  uu- j 
nel  (.'o.  to  increase  its  fares.  William  | 
ti  Mc.Ndoo.  its  president,  employed 
'arge  -p  'ce  in  the  advertising  cobtmns  | 
of  the  daily  new  spapers  to  ex|dain  the  | 
reason-  for  the  advance.  These  were  so  j 
Cogent  that  the  public  recognized  their  j 
force  and  cheerfttlly  paid  the  increased  | 
rate. 

“.Mr  Me  Adi  Ml  believed  in  the  pialicy 
of  the  public  he  iile.iscd,’  rather  than 
in  the  old  railroad  policy  of  ‘the  public 
be  damned,’”  said  Mr.  Houston. 

The  speaker  also  alluded  to  the  case 
of  the  Consolidated  Has  Co.,  that 
the  New  York  public  fought  for  so 
many  years  to  compel  it  to  reduce  its 
price  for  gas.  The  company  maintained 
a  policy  of  indifference  and  turned  a 
deaf  car  to  all  its  entreaties  until  it  was 
finally  brought  to  book.  Then  it  saw  a 
great  light  and  realized  for  the  first 
time  what  a  valuable  asset  the  public 
good  will  is.  It  called  George  B.  Cor- 
telyou,  Roosevelt’s  Secretary  of  the 
Treasury,  and  an  experienced  newspa¬ 
per  man,  to  its  presidency,  and  adopted 
a  new  policy  of  publicity  which  has 
proved  to  be  of  great  benefit  to  the  com- 
(lany. 

Contitiuing,  Mr.  Houston  said:  “The 
advertising  clubs  of  .America  are  the 
custodians  of  this  great  force  of  pub¬ 
licity,  and  upon  them  rests  a  mighty 
responsibility.  To  conserve,  direct  and 
increase  the  efficiency  of  advertising 
they  must  have  ideals  and  vision,  but 


tliev  must  have  grasp — the  ability  to 
.-eize  upon  and  hold  that  which  is  right 
and  of  benefit  to  all.” 

Mr.  Houston  mentioned  the  courses 
of  study  that  have  been  arranged  by  the 
educational  committee  of  the  Asso¬ 
ciated  .Advertising  Clubs  of  .America, 
of  which  he  is  chairman.  There  are 
three  of  them — the  Standard,  Interme¬ 
diate  and  the  Lecture.  Clubs  all  over 
the  country  are  studying  advertising  as 
they  never  have  lieforc.  The  present 
propaganda  against  dishonest  arlvertis- 
ing  is  being  carried  on  by  the  clubs  with 
marked  success.  Mr.  Houston  believed 
that  within  a  few  years  every  State 
would  have  on  its  statute  books  a  law 
making  misrepresentation  and  fraud  in 
advertising  a  penal  offense.  It  was  with 


regret  that  he  had  to  inform  the  mem- 
hers  that  the  Printers’  Ink  bill,  which 
passed  the  House  in  the  A'irginia  Legis- 
l.'ture,  had  just  been  defeated  in  the 
Senate  by  three  votes. 

The  speaker  confessed  that  a  few 
years  ago  he  took  a  selfish  view  of  the 
magazine  advertising  field  and  cared 
nothing  about  newspaper  advertising. 

“It  hurts  every  magazine  if  a  news¬ 
paper  prints  a  dishonest  piece  of  adver- i 
tising,”  declared  Mr.  Houston.  “The 
ad  man  who  is  worth  his  salt  has  the 
interests  of  the  advertiser  at  heart  and 
will  not  lead  him  to  spend  his  money  in 
mediums  that  he  knows  cannot  benefit 
him.” 

H.  B.  Humphrey,  of  Boston,  spoke 
on  “The  Organization  of  an  .Advertis- 
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ing  Club,”  and  A.  W.  McCann,  of  New 
York,  talked  on  “Fraudulent  Adver¬ 
tising.” 

Herbert  Houston  introduced  a  resolu¬ 
tion,  which  was  passed,  endorsing  the 
administration  of  President  George  W. 
Coleman  of  the  Associated  .Advertising 
Clubs  of  .America,  and  pledging  the  con¬ 
vention  to  support  him  for  re-election. 
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THE  TRUTH  ABOUT  LOS  ANGE1£S 


AND  AN 


Open  Letter  to  the  Association  of  American  Advertisers 
to  Investigate  Newspaper  Circulations 
and  Conditions  There 


The  Start  of  the  Newspaper  Fight 

There  is  probably  more  interest  being  taken  now  and  has  been  for  the 
past  six  months  in  the  newspaper  situation  in  Los  Angeles  than  in  any 
other  city  in  America  to-day.  So  many  misleading  statements  have 
been  made  by  one  of  the  newspapers  here  that  an  honest,  straightfor¬ 
ward  statement  will  probably  be  appreciated  not  only  by  you,  but  by  all 
the  members  of  the  Association  of  American  Advertisers. 

.\  big  newspaper  fight  has  been  going  on  in  Los  Angeles  since  July 
■1th,  the  date  of  the  first  issue  of  the  morning  one  cent  Tribune.  Every 
newspaper  in  Los  Angeles  has  been  engaged  in  this  fight  save  one 
alone — the  Record.  This  fight  was  started  by  Mr.  Earl,  owner  of  the 
evening  Express,  starting  the  morning  Tribune  at  a  price  of  one  cent 
to  lick  the  morning  Times,  owned  by  Gen.  Otis,  and  morning  Examiner, 
owned  by  W.  R.  Hearst.  .\s  you  know,  Los  .Angeles  and  San  Fran¬ 
cisco  are  the  two  last  stands  of  the  five  cent  morning  newspapers. 

Xow  the  Tribune  developed  a  peculiar  situation.  It  cut  into  the 
Times  and  Examiner,  mostly  the  Examiner,  on  account  of  its  lower 
price,  but  on  account  of  it  being  the  same  kind  of  a  newspaper  as  the 
Express  it  also  cut  into  the  Express  circulation,  as  you  can  readily 
understand. 

Last  November  the  morning  Herald,  which  for  a  number  of  years 
had  been  published  as  a  decrepit  newspaper,  was  switched  without  any 
notice  whatever  to  the  evening  field. 

The  Herald  has  made  a  big  attempt  in  I.os  Angeles  to  conceal  the 
real  ownership,  but  it  is  now  generally  understood  that  the  paper  is 
owned  by  Mr.  Hearst  and  is  being  used  entirely  for  the  purpose  of 
fighting  the  Express. 

Proof  of  Hearst’s  Ownership  of  Herald 

The  Editor  and  Publisher  stated :  “The  Herald  will  be  used  to  fight 
the  Express  in  the  evening  field.”  Newspaperdom  stated:  “Mr.  Hearst 
will  use  the  Herald  to  fight  the  evening  Express.”  The  Graphic,  a  local 
weekly  publication,  stated :  “The  Herald  will  be  a  serious  contender 
for  the  field  heretofore  monopolized  by  the  Express;  the  Record  being 
in  a  field  of  its  own.” 

You  readily  see  that  Mr.  Hearst  is  using  the  evening  Herald  to  fight 
the  Express  on  account  of  the  Express’  morning  paper,  the  Tribune, 
lighting  Mr.  Hearst’s  morning  paper,  the  Examiner. 

THE  CIRCULATION  OF  THE  LOS  ANGELES  NEWSPAPERS 
HAS  BEEN  CHANGING  VERY  RAPIDLY  AND  A  THOROUGH 
AND  SYSTEMATIC  CANVASS  OF  A  LARGE  PORTION  OF  LOS 
ANGELES,  RECENTLY  MADE  BY  THE  RECORD,  SHOWS  THE 
CITY  CIRCULATION  OF  THE  NEWSPAPERS  IN  LOS  ANGELES 
IN  THE  FOLLOWING  STANDING:  FIRST,  RECORD;  SECOND, 
EXPRESS;  THIRD,  TRIBUNE;  FOURTH,  EXAMINER;  FIFTH, 
TIMES;  SIXTH,  HERALD. 

The  Kxpress  publicly  acknowledges  a  loss  of  10,000  copies  a  day  over 
a  year  ago,  the  bulk  of  this  circulation  being  taken  by  the  Tribune, 
which  has  also  taken  a  big  part  of  the  Examiner  circulation.  The 
'fiines  circulation  in  the  city  has  shown  a  decrease  for  the  past  several 
jears,  owing  to  its  monopolistic  and  antagonistic  policy. 

The  Herald  has  been  making  a  terrible  attempt  to  get  circulation  in 
Los  Angeles  and  has  succeeded  in  getting  a  portion  of  the  Express 


circulation  by  publishing  the  same  special  feature  pages  which  the  Ex- 
[iress  publishes. 

Record  Forces  Steadily  Ahead 

In  all  the  fight,  however,  the  Record  has  heen  forging  fast 
ahead.  In  the  past  year  the  Record  has  installed  two  hig  fast 
presses,  giving  it  a  capacity  of  60,000  papers  per  hour.  Since 
1901  the  Record  has  steadily  increased  from  a  daily  average  of 
9,133  copies  to  a  daily  average  of  44,896  copies  for  the  year  1911. 

The  Record  for  over  six  months  past  has  been  averaging  over  45,0(Ht 
copies  a  day,  practically  all  of  which  is  in  the  city  of  Los  Angeles, 

THE  RECORD  GUARANTEES  THE  LARGEST  CITY  CIRCU¬ 
LATION  IN  LOS  ANGELES.  AND  FOR  OVER  SIX  MONTHS 
PAST  HAS  OFFERED  A  HALF  PAGE  AD  FREE  TO  THE  FIRST 
FOREIGN  ADVERTISER  IN  AMERICA  WHO  WILL  FURNISH 
THE  RECORD  WITH  A  SWORN  DETAILED  CITY  CIRCULA¬ 
TION  STATEMENT  OF  ANY  OTHER  NEWSPAPER  IN  LOS 
ANGELES  SHOWING  IT  TO  HAVE  WITHIN  5,000  COPIES  AS 
HIGH  A  CIRCULATION  AS  THE  LOS  ANGELES  RECORD. 

Evening  Newspapers  Gaining 

The  advertising  field  of  Los  Angeles  has  changed  rapidly  from  a 
morning  to  an  evening  newspaper  field.  Four  papers  are  now  one  cent, 
the  two  stand  pat  morning  papers  still  charge  five  cents  and  before  long 
will  be  forced  to  reduce  their  price  if  they  wish  to  hold  their  daily 
circulation.  The  Los  Angeles  Record  was  the  first  one  cent  paper 
established  west  of  St.  Louis  and  is  the  paper  that  brought  them  all  to 
one  cent  in  Los  Angeles. 

The  Fifth  .Street  Department  Store,  one  of  the  largest  department 
stores  in  Los  Angeles,  stopped  advertising  in  the  morning  daily  Times 
and  Examiner  two  years  ago.  Since  which  period  they  have  used  the 
evening  Record  with  big  space.  In  this  period  this  store  has  progressed 
as  never  before,  making  the  biggest  growth  in  its  history.  Other  ad¬ 
vertisers  have  followed  in  its  lead. 

THE  LOS  ANGELES  RECORD  IS  THE  ONLY  NEWSPAPER 
IN  LOS  ANGELES  WHICH  PUBLISHES  ITS  CITY  CIRCUL.X- 
TION,  AND  BASES  ITS  ADVERTISING  R.\TES  ON  ITS  CIR¬ 
CULATION,  AND  ALSO  GUARANTEES  ITS  CIRCULATION  IN 
ITS  ADVERTISING  CONTRACTS.  IT  IS  THE  ONLY  NEWS¬ 
PAPER  IN  LOS  ANGELES  WHICH  HAS  PUBLISHED  ANY  DE¬ 
TAILED  CIRCULATION  STATEMENT  SINCE  THE  YEAR  1909. 

Invitation  to  Examine  Circulation 

In  view  of  this  fact  the  Los  Angeles  Record  invites  the  Association 
of  American  Advertisers  to  send  its  examiner  to  Los  Angeles  for  the 
purpose  of  making  an  official  examination  into  the  circulations  of  all 
the  newspapers  in  this  city.  The  Record  will  allow  your  examiner 
c  omplete  access  to  all  its  records  and  figures  and  will  give  you  per¬ 
mission  to  publish  these  figures  broadcast. 

It  is  our  desire  that  the  real  truth  about  Los  Angeles  be  known  and 
we  are  positive  that  after  complete  examination  of  the  newspapers  in 
Los  ‘\ngeles  have  been  made  you  will  find  that  the  situation  is  exactly 
as  herein  stated. 

Yours  very  truly, 

THE  LOS. ANGELES  RECORD. 

By  H.  E.  RHOADS,  General  Manager. 
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BANQUET  AT  WALDORF. 

Eattern  Division  Closes  Busy  Con¬ 
vention  with  Dinner  at  Waldorf. 

More  than  two  hundred  and  fifty  dele¬ 
gates  attended  the  banquet  of  the  East¬ 
ern  Division  of  the  .Associated  Advertis¬ 
ing  Clubs  of  .America  at  the  Waldorf 
Thursday  evening,  which  closed  the  con¬ 
vention.  Gerald  B.  Wadsworth,  of  the 
M.  P.  Gould  Company,  advertising 
agents.  New  York,  and  president  of  the 
Eastern  Division,  presided.  Frederick  T. 
.Murphy,  treasurer  of  the  Ma'-k  Cross 
Company,  was  toastmaster. 

Hon.  George  E.  Mc.Aneny,  president 
of  the  Borough  of  Manhattan,  delivered 
the  address  of  welcome  and  felicitated  the 
advertising  men  on  the  great  work  they 
are  doing.  Don  C.  Seitz,  publisher  of 
the  New  York  World,  discussed  the 
“•Ad  Club  Movement  from  the  View¬ 
point  of  the  Publisher,”  and  S.  C.  Dobbs, 
ex-president  of  the  Associated  .Advertis¬ 
ing  Clubs  of  .America  and  advertising 
and  sales  manager  of  the  Coca  Cola 
Company,  told  of  “The  Work  of  the 
.Associated  .Ad  Clubs.”  John  W.  Philip 
and  O.  S.  Brucks,  of  Dallas,  advertised 
the  coming  convention  at  Dallas  with  the 
aid  of  lantern  slides.  Rev.  N.  McGee 
Waters,  D.D.,  spoke  on  “Public  Opinion 
as  Related  to  Progress.” 

.Among  those  at  the  speakers’  table 
were  Henry  B.  Humphreys,  of  the  H.  B. 
Humphreys  Agency,  Boston;  Herbert  S. 
Houston,  of  the  Doubleday,  Page  Com-  i 
pany.  New  York;  David  D.  Lee,  William 
H.  Ingersoll,  of  the  R.  H.  Ingersoll  '< 
Company,  and  Richard  H.  Waldo.  Texas 
flags  were  distributed  among  the  diners. 

Don  C.  Seitz  spoke  of  the  necessity 
for  catch  words  in  advertising  matter, 
which  he  called  one  of  the  greatest  mod¬ 
ern  conveniences.  He  mentioned  the 
changed  attitude  toward  advertising  men 
compared  to  twenty  years  ago,  and  ad-  ' 
vised  the  delegates  to  study  tlie  adver-  | 
tising  possibilities  of  New  York  papers. 

MB.  IXtBBS’  SPEECH. 

S.  C.  Dobbs  emphasized  the  need  for  j 
the  enforcement  of  the  doctrine  of  clean  I 
advertising  and  honest  merchandizing.  ■ 
He  said  in  part:  1 

At  Louisville  a  note  was  struck  that  ' 
was  destined  to  establish  a  new  era  in  | 
the  realm  of  business  exploitation. 

Not  uidike  other  small  beginnings  of 
great  information,  it  did  not  attract 
widespread  attention  or  serious  consid-  ! 
eration  from  many  sources;  in  fact,  it 
was  decried  by  some  as  chimerical,  im-  : 
practicable,  and  has,  at  this  late  date,  I 
been  scoffed  at  and  termed  a  malignant  ; 
form  of  herosiveness  by  one  very  pro-  i 
lific  writer,  who  has  mistaken  impudence  I 
for  intelligence,  and  thinks  he  is  smart  : 
when  he  sneers  at  those  wiser  than  he.  | 
At  Omaha  the  uncertain  note  of  ! 
Louisville  became  a  clarion  call  for  bet-  ' 
ter,  cleaner,  truer  advertising ;  in  fact, 
the  call  went  beyond  that — it  demanded 
cleaner  methods  in  merchandising  and 
manufacturing. 

At  Boston  this  call  became  a  demand,  ‘ 
and  a  demand  that  merchants,  adver¬ 
tisers,  manufacturers  and  publishers  are 
giving  heed  to. 

I  have  been  asked  by  your  committee 
to  speak  a  word  regarding  the  latest 
movement  along  this  line,  and  the  most 
advanced  step  towards  the  enforcement 
of  the  doctrine  of  clean  advertising  and 
honest  merchandising  that  the  world  has 
yet  seen. 

UR.  ro.mer’s  work 

John  I.  Romer,  the  able  editor  of 
Printers’  Ink,  has.  with  great  pains  and 
r«uch  thought  and  care,  designed  the 
machinery  that  is  intended  to  be  used  as 
its  motive  power — the  moral  force  gen¬ 
erated  at  the  three  conventions  I  have  1 
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THE  CIRCULATION  OF 

The  San  Antonio  light 

Has  been  certified  to  by  the  authorized  auditor  of  N.  W.  Ayer 
&  Son  of  Philadelphia. 

The  circulation  of  the  SAN  ANTONIO  LIGHT 
has  always  been  open  for  the  examination  of  the 
Association  of  American  Advertisers. 

THE  LIGHT  is  not  the  only  paper  in  San  Antonio  which  has 
had  its  circulation  tested  but  is  the  only  San 
Antonio  paper  which  has  had  the  courage  to 
publish  the  facts  as  to  its  circulation. 

THE  LIGHT  has  double  the  circulation  in  San  Antonio  of 
any  other  paper. 

THE  LIGHT  has  the  largest  circulation  of  any  daily  news¬ 
paper  in  southwest  Texas. 

THE  LIGHT  prints  more  paid  classified  advertising  than  any 
other  afternoon  paper  in  the  south  or  southwest. 
THE  LIGHT  enters  more  than  ten  thousand  homes  in  the  city 
of  San  Antonio  every  day  in  the  year,  direct  by 
carrier.  Its  total  local  circulation  exceeds 
twelve  thousand  daily  average. 

THE  LIGHT  is  printed  in  the  largest  city  in  Texas. 

THE  LIGHT  prints  the  full  leased  wire  report  of  the  Asso¬ 
ciated  Press. 

During  the  month  of  January,  1912,  the  circu¬ 
lation  of  THE  LIGHT  was  as  follows: 

Daily 

Gross  average  circulation  . 18,631 

Less  all  papers  spoiled,  left  over, 
unsold,  returned,  filed,  used  as 
samples,  mailed  to  advertisers 

and  exchanges  .  1,395 

Net  average  circulation  certified 

to  by  N.  W.  Ayer  &  Son . 17,236 

During  the  month  of  February,  1912,  the  circu¬ 
lation  of  THE  LIGHT  was  as  follows: 

Daily 

Gross  average  circulation . 19,052 

Loss  on  all  papers  spoiled,  left 
over,  unsold,  returned,  filed,  used 
as  samples,  mailed  to  advertisers 

and  exchanges .  1,471 

Net  average  circulation  . 17,581 

Extract  from  the  report  of  N.  W.  Ayer  &  Son: 

“Decidedly  creditable  to  the  San  Antonio  Light 
is  the  finding  that  its  output  is  steadily  on  the 
upward  grade.  A  most  healthy  state  of  things 
is  revealed  in  the  proof  that  the  last  month  of 
the  nine  (January,  1912),  was  the  best.” 

During  the  eleven  months  ending  February  29, 
1912,  THE  LIGHT  carried  the  following  totals 
of  advertising,  agate  measure: 

Agate  Lines 

Local  Display  . 2,934,820 

Foreign  Display .  777,420 

Classified  . 1,141,350 

Total  Agate  Lines  .  .  .  .4,853,590 

The  S.  C.  Beckwith  Special  Agency 

Foreign  Representatives 

Tribune  Building,  -  New  York 
Tribune  Building,  -  Chicago 

THE  SAN  ANTONIO  LIGHT 

San  Antonio,  Texas 
Every  Afternoon  and  Sunday  Morning 
Foreign  Advertising  Rate  3V2  cents  per  agate  line  flat. 
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mentioned — and  put  it  in  such  concrete 
shape  as  to  make  it  of  practical  utility 
ti'  the  commercial  world. 

The  outcome  of  this  work  has  been 
the  formation,  by  President  Coleman, 
of  the  vigilance  committee,  and  just 
here  permit  me  to  pay  tribute  to  the 
splendid  work  that  the  educational  com¬ 
mittee  has  done  in  putting  this  matter 
so  clearly  and  forcefully  before  every 
club  in  the  association. 

It  is  a  well  known  fact  of  law  that 
no  piece  of  legislation,  however  well 
conceived  or  skillfully  drawn,  is  of  ma¬ 
terial  benefit  unless  the  bill  carries  a 
provision  for  the  necessary  machinery 
with  which  to  make  applicable  the  pro¬ 
visions  of  the  bill 

lUCKED  BY  PUBLIC  SENTIMENT. 

It  is  also  a  well  known  fact  that  there 
must  be  behind  every  piece  of  moral 
legislation  public  sentiment  sufficiently 
strong  to  insure  the  enforcement  of  it. 

This  brings  us  to  the  logical  conclu¬ 
sion  that  ideals  have  to  have  practical 
methods  of  application  and  the  moral 
support  of  the  public  behind  them  if 
they  are  to  become  effective. 

.\t  the  executive  committee  meeting  in 
New  York  City  on  Jan.  1),  President  Cole¬ 
man  was  authorized,  or  rather  instruct¬ 
ed,  to  appoint  a  vigilance  committee — a 
national  vigilance  committee— to  co¬ 
operate  with  and  assist  the  various  local 
committees  entrusted  with  the  obliga¬ 
tion  of  putting  into  practical  applica¬ 
tion  the  moral  sentiment  that  has  been 
created  during  the  past  three  years. 

It  is,  therefore,  incumbent  upon  every 
club  in  the  National  Association  to  im¬ 
mediately  appoint  a  vigilance  commit¬ 
tee. 

VIGILANCE  COMMITTEE. 

This  committee  should  consist  of  three 
subsidiary  c.mimittees,  and  1  cannot  bet¬ 
ter  explain  this  than  to  read  President 
Coleman's  editorial  in  the  February 
number  of  the  Voice. 

“The  vigilance  committee  consists  of 
three  subsidiary  committees,  known  as 
the  legal  committee,  the  fund  committee 
and  the  public  welfare  committee. 

“The  duties  of  the  legal  committee  are 
to  investigate  all  legal  cases  submitted 
to  it,  to  prepare  proper  evidence,  and 
after  authorization  by  the  vigilance  com¬ 
mittee  to  take  the  necessary  legal  steps 
for  prosecution  and  to  assist  in  the 
work  of  attaining  proper  State  legisla¬ 
tion. 

“The  duties  of  the  fund  committee  are 
to  provide  moneys  for  collecting  evi¬ 
dence,  retaining  counsel,  promoting  prop¬ 
aganda  work  and  performing  all  other 
functions  that  properly  belong  to  the 
vigilance  committee.  The  disburse¬ 
ments  of  these  moneys  is  authorized 
jointly  by  the  president  of  the  advertis¬ 
ing  Men’s  League  by  the  chairman  of 
the  vigilance  committee  and  by  the 
chairman  of  the  fund  committee. 

THE  WELFARE  COMMITTEE. 

“  I  he  duties  of  the  public  welfare  com¬ 
mittee  are  to  call  on  such  advertisers, 
advertising  agents,  publishers  and  all 
other  persons  directly  or  indirectly  en¬ 
gaged  in  advertising  for  the  purpose 
of  cautioning  them  against  the  use  of 
dubious,  fraudulent  or  misleading  state¬ 
ments  or  practices  when  ever  directed 
to  do  so  by  the  vigilance  committee.  A 
further  duty  of  the  public  welfare  com¬ 
mittee  is  to  prepare  and  publish  letters, 
circulars,  advertisements,  addresses,  lec¬ 
tures  and  such  other  written  and  oral 
matter  as  will  serve  as  a  public  notifi¬ 
cation  of  the  purposes  and  endeavors  of 
the  vigilance  committee. 

“For  the  purpose  of  securing,  through 
intimate  inter-relationship  of  the  mem¬ 
bers  of  these  three  subsidiary  commit¬ 
tees,  a  perfect  understanding  and  team 
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work,  the  membership  of  each  subsidi¬ 
ary  committee  is  so  constituted  as  to 
include  ia  its  membership  one  or  more 
members  of  each  of  the  other  subsidiary 
committees.” 

PROPAGANDA  SUCCESSFUL. 

This  propaganda  on  the  part  of  your 
executive  committee  is  meeting  with 
the  most  enthusiastic  response  as  an 
evidence  of  the  tremendous  force  of 
public  opinion. 

I  will  state  just  here  that  had  this 
proposition  been  promulgated  three 
years  ago  it  would  have  been  ridiculed 
as  visionary,  and  its  promoters  would 
have  been  stigmatized  as  cranks,  or  as 
individuals  seeking  to  secure  personal 
advertising  by  these  means. 

The  public  mind  is  not  only  ready  to 
receive  it,  but  eager  for  it. 

Gentlemen,  it  is  your  privilege,  as  well 
as  your  duty,  to  apply  to,  the  legislatures 
of  your  seveial  States  for  police  powers. 
Wp  may  bring  about  a  great  reforma¬ 
tion — one  well  worth  while — by  the  con¬ 
stant  preaching  of  higher  ideals,  but 
there  are  some  folks  whose  hide  is  alto¬ 
gether  too  thick  to  be  reached  that  way. 
You  had  just  as  well  shoot  at  a  rhinoc- 
orous  with  No.  10  bird  shot  and  expect 
to  get  results  as  to  preach  moral  obliga¬ 
tions  to  some  men.  .-Xnd  it  is  those  fel¬ 
lows  that  we  are  after  after  all. 

DEATH  TO  FRAUDS. 

The  only  thing  that  is  going  to  bring 
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around  the  chronic  fire  sale  swindler, 
the  mining  stock  confidence  man  and 
others  of  that  ilk  is  by  having  the  law  on 
the  statute  books  of  your  several  States 
that  will  put  him  behind  the  bars,  and 
at  the  same  time  having  an  active  vigil¬ 
ance  committee  that  will  see  to  it  that 
that  law  is  enforced. 

Recent  events  in  Atlanta  have  demon¬ 
strated  the  importance  of  having  an 
effective  law,  and  an  aggressive  organi¬ 
zation  behind  that  law. 

Don't  become  discouraged  if  you  fail 
to  always  obtain  convictions. 

Because  some  thief  escapes  a  just  pun¬ 
ishment  in  the  courts  of  your  State  is 
no  good  argument  that  the  laws  against 
thieving  and  burglary  should  be  abol¬ 
ished. 

WHAT  KANSAS  HAS  DONE. 

That  such  laws  can  be  made  effective 
is  evidenced  by  the  great  work  that  has 
been  done  in  the  State  of  Kansas.  That 
State  is  now  being  saved  ten  millions 
of  dollars  annually  on  account  of  the 
hanisliment  by  legislative  enactment  of 
all  fake  bond  and  stock  promotion 
schemes. 

We  have  laid  our  hands  to  a  great 
work,  and  we  cannot  turn  back.  To 
falter  now  would  mean  disaster.  We 
must  and  shall  go  on. 


GROWTH  OF  THE  AUTOPLATE,  plate-making  requirements  are  met  by 

_  I  the  Semi-Autoplate.  Although  the  first 

;  machine  is  not  yet  nine  montns  old,  this 
little  time,  space  an  labor  saver  has  al- 


NEW  YORK’S  TOPNOTCHER. 

Evening  Journal  in  February  Printed 

1,788  More  Columns  of  Adver¬ 
tising  Than  Any  of  Its  Rivals. 

The  New  York  Evening  Journal  is 
not  much  given  to  yelling  in  the  market 
place  about  the  progress  it  is  making  in 
advertising  growth.  It  does  not  go 
around  pounding  the  drum  and  scream¬ 
ing  at  the  top  of  its  voice,  'T  am  the 
kingpin  of  New  York  journalism;  all 
the  rest  of  you  newspapers  are  in  the 
creeping  class.”  But  once  in  a  while  it 
does  have  to  ‘‘point  with  pride”  to  its 
accomplishments,  and  this  is  one  of 
them. 

During  February  the  New  York  Eve¬ 
ning  Journal  printed  more  display  ad¬ 
vertising  than  any  other  morning  and 
Sunday  or  evening  newspaper  in  New 
York — 1,788%  columns.  This  was  a 
gain  of  37G  columns  over  the  record  of 
the  same  month  in  1911. 

As  the  Evening  Journal  carries  the 
largest  amount  of  advertising  and  has 
the  greatest  circulation  of  any  news-  j 
paper  in  America,  it  is  the  most  popular  1 
daily  in  the  Western  Hemisphere. 

If  an  advertiser  desires  to  address  the 
g'eatest  audience  of  men  and  women 
ever  assembled  by  a  single  daily  he 
must  use  the  New  York  Evening  Jour¬ 
nal.  Not  only  is  this  audience  exceed¬ 
ingly  large  in  numbers,  but  it  is  rich  in 
quality.  New  Yorkers  and  the  residents 
of  the  neighboring  cities  who  read  the 
Evening  Journal  have  money  to  spend. 
Therefore  if  you  have  anything  pos¬ 
sessing  real  merit  to  sell  they  will  buy 
it  if  you  can  convince  them  that  it  is 
worth  buying. 

.Advertisers  who  have  used  its  col¬ 
umns  will  tell  you  that  the  results  they 
have  obtained  from  the  Evening  Jour¬ 
nal  have  far  exceeded  those  of  any 
other  newspaper  they  have  employed. 
The  man  who  spends  his  money  for 
publicity  naturally  wants  to  get  the 
greatest  possible  returns  from  his  ex¬ 
penditure.  Ordinary  business  sagacity 
would  lead  him  to  place  his  advertising 
in  the  medium  above  all  others  in  its 
field  that  appeals  to  the  widest  circle  of 
readers  and  brings  the  largest  sales. 

The  Evening  Journal,  therefore,  is  the 
favorite  of  experienced  advertisers  be¬ 
cause  it  meets  every  requirement  of 
good  salesmanship. — ♦♦ 


Interesting  Figures  Show  How  Rap-  : 
idly  It  Is  Being  Introduced  in 
Many  Offices. 

It  is  an  interesting  fact  that  the  foun¬ 
dry  or  stereotype  department  of  the 
modern  newspaper  was  about  the  last 
field  to  be  invaded  and  reformed  by  the 
inventor.  This,  too,  in  spite  of  the  fact 
that  it  is  one  of  the  most  important  parts 
of  the  publisher’s  plant. 

Until  the  advent  of  the  Autoplate  a 
few  years  ago  all  publishers,  both  large 
and  small,  used  the  same  sort  of  old- 
fashioned  hand-casting  boxes  that  had 
been  doing  duty  without  rest  or  change 
for  the  previous  thirty  years. 

Then  came  the  Autoplate  to  fill  the 
publisher's  crying  need  of  something  to 
replace  the  old,  slow  and  slavish  process 
of  making  plates.  How  he  appreciated 
the  new  invention  is  shown  by  the  way 
he  welcomed  the  Autoplate.  In  spite 
of  the  fact  that  the  cost  of  the  equip¬ 
ment  put  it  beyond  the  reach  of  any 
but  the  larger  metropolitan  dailies,  up¬ 
ward  of  $2,5no,000  worth  of  Autoplate 
machinery  was  built  and  sold  within  a 
few  years.  It  is  a  high  tribute  to  their 
careful  designing  and  substantial  con¬ 
struction  to  say  that  these  machines  are 
giving  the  best  of  satisfaction  to  the 
users. 

The  New  ^'ork  Herald  was  the  orig¬ 
inal  Autoplate  paper.  It  has  four 
“Standards,  each  of  which  cost  $2.5,000. 
The  New  York  World,  the  Cl 
Daily  News  and  Le  Journal  of  Paris 
each  have  the  same  number.  The  Auto, 
plate  equipment  of  these  four  news-  j 
papers  cost  almost  a  half  million  dollars.  | 
The  New  York  Evening  Journal  holds  | 
the  record  for  Junior  Autoplates.  It  j 
has  six  of  these  machines  and  three 
Autoshavers  in  daily  use.  The  Hearst  i 
papers  in  four  cities  use  twenty-one  | 
Juniors  and  Autoshavers.  | 

The  investment  of  the  Kansas  City  j 
Star  and  Boston  Globe  in  Autoplate  | 
equipment  within  the  past  few  years  ex-  1 
ceeds  $80,000  for  each  paper.  Thirty- 
two  Standard  Autoplates,  at  $2-5,000  each,  | 
have  been  sold  in  Europe,  and  about  the  j 
same  number  in  this  country.  j 

Two  hundred  and  fifty  Autoplate  ma-  j 
chines,  operating  in  120  offices,  is  the  1 
remarkable  record  established  within  a 
few  years. 

The  Standard  and  Junior  Autoplates 
were  within  the  reach  of  only  the  large 
and  wealthy  publisher,  but  the  Auto¬ 
plate  Company  of  .America  has  now  1 
added  to  its  line  a  new  machine,  the  i 
Semi-.Autoplate — designed  especially  to  i 
meet  the  needs  of  newspapers  with  from  j 
5,000  to  40,000  circulation  and  whose 
volume  of  plate-making  is  not  so  large. 

It  is  estimated  that  there  are  about 
3,000  newspapers  in  the  world  whose 


ready  found  a  welcome  home  with  many 
live  publishers.  To  bring  it  within  easy 
reach  of  those  who  need  it  the  manufac¬ 
turers  have  devised  a  hiring  plan  where¬ 
by  instead  of  buying  the  machine  the 
publisher  simply  puts  it  on  his  pay  roll 
and  it  doubly  earns  its  keep  before  he 
parts  with  its  hire. 


I 

-BIG  ye:a.r  1 

i  GERMAN  DAILY  GAZETTE 

j  Ptilladelphla,  Pa. 

'  The  following  table  shows  the  volume  of 

1  advertising  printed  in  each  month  of  1911: 

!  January  . . 

.  420,800  Lines 

February  . 

.  381,750  Lines 

March  .  .  . 

.  461,724  Lines 

April  .... 

May . 

1  June  .... 

July . 

.  351,765  Lines 

August  .  . . 

September 

October  .  . 

.  471,280  Lines 

November 

December 

Total 

.  5,121,866  Lines 

1  NOTE — The  leading  English  Daily  pub- 

1  lisbed  for  the  same  period  5.674,710  Lines 

1  of  display  advertising;  this  being  the  largest 

1  volume  ever  published  in  one  year  by  any 
Philadelphia  newspaper. 
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THE  PnrSBURG 
PRESS 

Ma.  ti.a  Largest 

Dally  and  Sunday 

CIRCULATION 
IN  RITTSBURG 

Farclgn  Adverllsiiii  ReprcicnUIKes 

L  A.  UEIN.  Metropoliun  Tower,  N.  Y. 
JO«  OLASS.  Peoples  Ga  BUg..  Chiowo 


A  steadily  increasing 
business — without  the 
aid  of  special  editions 
—is  the  answer  as  to 
why 

THE  EVENING  MAIL’S 

policy  of  accepting 
only  clean  advertise¬ 
ments  is  a  winning 
one. 

203  Broadway  -  New  York 


Bierunsin. 

MILWAUKEE 

The  daily  average  circulation  for  1911  was  44,766  copies  per  day.  an  increase 
of  3,600  per  day  over  1910. 

It  is  the  recognized  HOME  newspaper  of  the  City  and  State  and  it  has  the  con¬ 
fidence  of  its  readers.  This  gives  it  a  “pulling  power”  as  an  advertising  medium 
worth  the  advertisers’  attention.  It  U  “home  circulation”  that  counts  for  sales. 

JOHN  W.  CAMPSIE,  Business  Manager 


Foreign  Advertising  Representatives 
CHAS.  H.  EDDY  EDDY  &  ViRTUE 

Metropolitsn  Building,  New  York  City  Peoples  Gss  Building,  Chicago 
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THE  FREEMAN  PLAN  FOR  THE 
DEVELOPMENT  OF  AD¬ 
VERTISING. 

The  necessity  of  concerted  effort  on 
the  part  of  the  publishers  to  increase  the 
volume  of  newspaper  advertising  has 
been  making  itself  felt  for  several  years. 
The  Daily  Newspaper  Club  was  the 
first  organized  expression  of  that  con-  | 
viction.  That  it  has  not  accomplished  as  j 
much  as  its  founders  hoped  is  an  open  | 
secret.  It  was  expected  that  a  majority  ! 
of  the  members  of  the  American  News-  i 
paper  Publishers’  Association  would  ; 
make  haste  to  join  the  club  and  lend  i 
their  support  to  campaigns  for  the  popu- 1 
larization  of  newspaper  advertising,  but 
for  one  reason  or  another  only  a  small 
number  have  done  so. 

.  It  has  remained  for  William  C.  Free 
man,  of  the  N'ew  York  Evening  .Mail,  to 
formulate  a  plan  that  promises  to  meet 
tile  situation.  Mr.  Freeman  is  spending 
his  own  money  to  bring  his  views  be¬ 
fore  the  newspaper  publishers  through 
the  trade  press,  because  he  believes  he 
lias  hit  upon  a  scheme  that  will  benefit 
the  entire  advertising  industry. 

Briefly,  Mr.  Freeman’s  plan  provides 
for  the  organization  of  a  National  .Ad¬ 
vertising  Bureau,  representing  all  of 
the  reputable  newspapers  of  the  country. 

T  his  bureau  will  be  devoted  entirely  to 
development  work.  It  will  furnish  ex¬ 
pert  advice  as  to  the  most  effective 
method  of  covering  any  city.  State  or 
section;  it  will  supply  information  on 
business  conditions,  character  and  cir¬ 
culation  of  the  newspapers  and  other 
mediums;  it  will  carry  on  in  trade  pub¬ 
lications  a  persistent  campaign  in  behalf 
of  newspaper  advertising;  it  will  fur¬ 
nish  once  a  week  a  good  business  talk 
on  daily  newspaper  advertising  and 
what  it  has  done  to  build  up  different 
kinds  of  business ;  it  will  issue  a  booklet 
to  be  sent  monthly,  or  oftener,  to  a  list 
of  national  advertisers;  it  will  maintain 
a  statistical  department  to  furnish  spe¬ 
cial  reports  on  various  subjects  relating 
to  the  marketing  of  goods;  it  will  fur¬ 
nish  quarterly  reports  showing  how 
every  cent  of  the  money  paid  in  by  the 
members  has  been  spent. 

The  bureau  is.  of  course,  to  be  sup¬ 
ported  by  its  members  on  what  appears 
to  be  an  equitable  basis,  namely,  $100  a 


year  for  every  cent  of  the  14,0o0  line  ad¬ 
vertising  rate.  For  instance,  on  a  ten- 
cent  rate  the  assessment  would  be  $1,000 
a  year. 

.'\s  the  bureau  will  not  invade  the 
lield  occupied  by  the  special  or  general 
agents — tliat  is,  will  not  handle  adver¬ 
tising  accounts,  but  confine  itself  to 
promotion  work  exclusively — the  plan 
should  not  meet  with  any  opposition 
from  that  quarter,  but  rather  receive 
their  hearty  support. 

1  he  amount  of  good  such  a  bureau  as 
Mr.  l-'reemaii  proposes  can  do  is  incal¬ 
culable.  It  would  prepare  and  plough 
the  ground,  plant  the  seed  and  the  news¬ 
papers  would  reap  the  harvest.  Natur¬ 
ally  those  newspapers  would  be  most 
benefited  that  are  members  of  the 
bureau,  because  they  will  include  the 
must  enterprising  and  valuable  in  the 
country — the  very  ones  in  which  busi- 
i  ness  men  would  want  their  announce¬ 
ments  to  appear.  Mr.  Freeman’s  plan 
i-  certainly  worth  trying  out. 


STOP  IT  NOW! 

One  of  the  evils  growing  out  of  the 
placing  of  advertising  inserts  in  daily 
newspapers  in  New  York  and  other  large 
cities  is  the  opportunity  it  pre>cnts  for 
defrauding  the  public  with  gold  brick 
and  other  >windling  schemes.  Many  per¬ 
sons,  unacquainted  with  newspaper  dis¬ 
tribution,  naturally  conclude,  when  they 
find  advertisements  folded  in  with  their 
morning  or  evening  daily,  that  tlie  pub¬ 
lishers  are  sponsors  for  them  and  that 
they  are  trustworthy. 

As  a  matter  of  fact  the  publishers 
know  nothing  about  them  and  are  in  no 
way  responsible  for  their  appearance. 
They  cannot  watch  every  newsdealer  to 
see  whether  he  slips  advertising  matter 
into  the  folds  of  their  newspapers.  Of 
course  when  they  do  discover  what  is 
going  on  they  can  refuse  to  supply  the 
offending  dealers  with  papers  and  thus 
force  them  to  stop  the  practice. 

It  is  our  firm  belief  that  a  law  should 
be  enacted  that  will  make  the  practice 
illegal  and  punishable  by  a  fine.  The 
newspaper  pub’ishers  are  having  about 
an  they  can  do  a*  present  to  keep  out  of 
their  own  columns  advertisements  that 
are  misleading  or  fraudulent. 

As  things  are  at  present  any  rascal  can 


I  have  his  advertisement  set  up  by  a  job 
■  printer  and  have  several  thousand 
copies  struck  off  and  slipped  into  the 
folds  of  reputable  newspapers  and  thus 
secure  an  entrance  into  the  homes  of 
decent  people  whom  he  could  not  ap¬ 
proach  in  any  other  way.  The  amount 
of  evil  that  might  be  done  in  this  way 
is  unlimited.  The  bare  possibility  of  it 
is  enough  to  f-ighten  fathers  and 
mothers. 

EDITORIAL  COMMENT. 

This  is  the  time  of  year  when  fool 
bills  arc  iiifoduced  in  the  several  legis¬ 
latures  by  cranks,  soft  heads,  boohs  and 
strikers.  To  pose  as  the  sponsor  of  a 
measure  that  makes  talk  in  the  news¬ 
papers.  no  matter  how  ridiculous  it  may 
he,  is  the  height  of  the  ambition  of  some 
of  the  back-country  solons.  In  New 
Jersey  one  of  them  has  fathered  a  bill 
prohibiting  county  or  municipal  govern¬ 
ing  bodies  from  publishing  tlie  minutes 
of  their  proceedings.  Evidently  he  is 
not  a  taxpayer  or  a  friend  of  the  news¬ 
paper  editors. 

Bradley  Beach,  near  Asbury  Park,  is 
in  a  pickle  over  the  fact  that  it  wants 
to  advertise  its  advantages  and  can’t. 
T  he  local  board  of  trade  some  time  ago 
asked  the  borough  council  to  take  ad¬ 
vantage  of  the  act  allowing  seashore  re¬ 
set  ts  to  expend  money  in  municipal  ad¬ 
vertising  and  assess  the  two  mills  on 
the  dollar  allowed.  When  the  provi¬ 
sions  of  the  act  were  examined  it  was 
ionnd  that  only  ‘‘cities”  of  less  than 
li.o  0  inhabitants  could  take  advantage 
of  the  measure,  and  that  as  Bradley 
Beach  was  not  a  city  it  could  not  adver¬ 
tise.  It  is  barely  possible  that  a  popular 
subscription  fund  may  be  raised  for  the 
purpose. 

Nil  one  who  attended  the  convention 
of  the  Easte'n  Division  of  the  Asso¬ 
ciate!  Advertising  Clubs  of  America, 
held  at  the  Waldorf-Astoria  Hotel, 
.New  York,  on  Thursday,  March  7,  had 
any  doubt  at  its  close  as  to  the  benefits 
to  be  derived  from  asseml)l;tges  of  this 
eliaracter,  .Although  the  session  lasted 
cinly  for  a  day,  enough  good -spceche.s 
and  helpful  discu-sions  of  live  a  lvertis- 
ing  topics  were  presented  to  fill  the 
members  up  to  the  brim  with  enthusiasm 
and  practical  ideas. 

One  of  the  most  satisfactory  results 
of  the  convention  was  that  it  developed 
a  community  of  interest  among  the  mem¬ 
bers  such  as  has  not  existed  before.  It 
is  quite  likely  in  view  of  the  success  of 
the  convention  that  in  the  future  greater 
interest  will  be  taken  by  the  clubs  in 
these  divisional  meetings. 

New  Company  in  Control. 

The  Cincinnati  Commercial-Tribune 
was  taken  over  by  the  Commercial  Trib¬ 
une  .Newspaper  Co.  on  March  1.  The 
directors  of  the  new  company  are  Rud 
K.  Hynirka,  August  Hermann,  Jack 
Steele.  Scott  Small,  Samuel  L.  Moyer, 
E.  O.  Eshelby  and  Frank  Dinsmore. 
Hynicka  was  elected  president  and  Her¬ 
mann  vice-president.  It  is  understood 
that  a  change  will  be  made  in  the  di¬ 
rectorate  at  the  next  Itoard  meeting. 


JOURNALISTS  AS  LECTURERS. 


Lid  of  New  Yorker*  Who  Appeer  in 
Board  of  Education  Course*. 

Notwithstanding  the  tremendous  pres¬ 
sure  under  which  most  newspaper  and 
magazine  men  and  women  labor  many 
of  them  find  time  to  turn  aside  from 
their  exacting  duties  and  relax  by  ap¬ 
pearing  on  the  lecture  platform.  Dr.  H. 
M.  Leipziger,  of  the  Department  of 
Lectures  of  the  New  York  City  Board  of 
Eaucation,  has  the  knack  of  enlisting 
these  busy  people  in  the  lecture  courses, 
which  are  given  under  his  supervision 
six  months  of  the  year.  During  March 
and  April  a  number  of  prominent  news¬ 
paper  workers  will  speak  at  the  several 
lecture  centers. 

Don  C.  Seitz,  of  the  World,  who  re¬ 
cently  visited  Japan  and  secured  a  not¬ 
able  interview  with  the  Emperor  for  his 
paper,  will  speak  on  “Impressions  of 
Japan”  at  the  .American  Museum  of 
Natural  History  on  April  27 ;  Hamilton 
Holt,  managing  editor  of  the  Independ¬ 
ent,  who  has  only  just  returned  from  a 
visit  to  Japan,  Korea  and  Manchuria,  will 
speak  on  "Japan  To-day’’  at  Wad- 
leigh  High  School  on  April  2  and  re¬ 
peat  his  lecture  at  Public  School  60 
on  April  12.  Ur.  Edwin  E.  Slosson,  who 
is  associated  with  Mr.  Holt  on  the  staff 
of  the  Independent,  will  be  heard  on 
“The  Panama  Canal”  at  the  New  York 
Public  Library,  Hudson  Park  branch,  on 
March  6.  Dr.  Slosson  visited  the  Canal 
Zone  for  the  independent,  and  his  lec¬ 
ture  is  based  upon  personal  observation. 

The  Tribune  is  represented  by  two 
members  of  its  staff,  viz. :  Willis  Flet¬ 
cher  Johnson,  L.H.D.,  who  contribuies 
a  course  on  American  history,  to  be 
given  at  Public  School  186,  beginning 
on  March  6  and  continuing  each 
Wednesday  evening  until  April  3,  and 
Herbert  F.  Sherwood,  ol  the  same  paper, 
who  will  be  heard  on  “New  York  Har¬ 
bor”  at  Public  School  188  on  March 
18.  Mrs.  Emma  P.  Telford,  some  time 
of  the  Tribune,  will  lecture  at  Public 
School  64,  on  March  2'<,  on  “Among  the 
People  of  the  Balkans.” 

James  B.  Carrington,  of  Scribner’s 
Magazine,  lectures  on  “Days  in  the 
Open”  at  Public  School  33  on  April 
25;  Herbert  L.  Bridgman,  of  the 
Brooklyn  Standard-Union,  will  lecture 
on  “Africa  from  Sea  to  Center”  at  In¬ 
stitute  Hall  on  March  7 ;  Herbert  S.  Ar- 
dell,  of  the  Brooklyn  Eagle,  will  lecture 
on  ‘‘In.sect  Life’’  at  Public  School  90  on 
March  8,  at  the  N'ew  York  Public  Lib¬ 
rary,  Hudson  branch,  on  March  fj,  and 
at  Public  School  33  on  March  28,  while 
Frank  L.  Blanchard,  of  The  Editor  and 
Publisher,  will  be  heard  on  “The 
Wonders  of  New  A’ork”  at  Public 
School  160  on  March  8,  at  Public 
School  101  on  March  ‘24,  and  at  Public 
School  96  on  April  19. 


Prize  for  Religiou*  Article. 

Fifty  dollars  is  offered  as  a  prize  for 
the  best  250-wor(l  article  upon  the  sig¬ 
nificance  of  the  Christian  Conservation 
Congress  of  the  Men  and  Religion  Move¬ 
ment,  which  meets  in  New  'i'ork  City, 
•April  19-24.  Information  about  the 
Congress  may  be  had  of  the  L-  erary 
Department  of  the  Men  and  Religion 
Forward  Movement,  124  East  Twenty- 
eighth  street.  New  York  City,  where  all 
articles  must  be  received  by  Ap'il  1. 
.\nyI:o(ly  may  compete. 


A  cheap  paper  cover  edition  of  John 
.Adams  Thayers  book  “Astir,”  which 
made  quite  an  impression  in  the  publish¬ 
ing  world  two  years,  has  been  issued.  It 
is  uniform  in  size  with  the  Smart  Set. 


March  9,  1912. 


THE  EDITOR  AND  PUBLISHER. 
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PERSONALS. 


N.  c.,  addressed  the  Chicago  Association 
of  Commerce  and  the  Chicago  Adver- 


HELP  WANTED  ;  SITUATIONS  WANTED 


Elbert  H.  Baker,  general  manager  of 
the  Cleveland  (O.)  Plain  Dealer  and 
secretary  of  the  American  Newspaper 
Publishers'  Association,  is  spending 
some  time  in  Cuba.  He  is  accompaniei! 
by  Mrs.  Baker. 


J.  Bennett  Gordon,  editor-in-chief  ol 
the  Indianapolis  Sun  since  -its  purchase 
by  Rudolph  G.  Leeds  in  February,  1910, 
has  resigned  because  of  Mr.  Leeds’  re¬ 
tirement  from  the  directorate  and  all  ac¬ 
tive  connection  with  the  paper,  followed 
by  a  change  in  management. 


Janies  Schermerhorn,  editor  of  the 
Detroit  Times,  was  the  principal  speaker 
at  the  annual  banquet  of  the  Syracuse 
(N.  Y.)  Automobile  Club,  held  at  the 
Onondaga  last  week. 


Henry  Allen,  editor  of  the  Wichita 
(Kan.)  Beacon,  addressed  the  Univer¬ 
sity  of  Kansas  Y.  M.  C.  A.  at  Lawrence 
last  week.  Later  in  the  day  he  spoke 
before  the  city  Y.  M.  C.  A. 


Charles  E.  Arney,  widely  known 
Pacific  coast  newspaper  man,  has  been 
placed  in  charge  of  the  Western  Immi¬ 
gration  and  Industrial  Bureau  of  the 
Northern  Pacific  Railway  at  Spokane. 
Mr.  Arney  will  be  in  active  charge  of 
the  work  in  Idaho,  Washington  and 
Oregon. 


,  Erasmus  Wilson,  who  conducts  the 
“Quiet  Observer”  column  on  the  Pitts¬ 
burgh  Gazette-Times,  discussed  “News¬ 
paper  Ethics”  before  the  newspaper  class 
at  the  University  of  Pittsburgh  last 
week. 


tising  Club  last  week. 


Harry  Hargrave,  who  for  thirteen 
years  was  connected  with  the  Capper 
publications  in  Topeka,  Kan.,  and  also 
with  the  Kansas  City  Star,  is  now  with 
the  San  Francisco  F'xaminer,  with  head¬ 
quarters  in  Oakland. 


Theodore  Wall,  editor  of  the  Osceola 
(la.)  Democrat,  is  a  candidate  for  the 
Democratic  nomination  for  Congress  in 
the  Eighth  District. 


Geo.  W.  Messemer,  editor  of  the 
China  Gazette,  Shanghai,  China,  is  tour¬ 
ing  the  United  States. 


Clifford  S.  Raymond,  of  the  Chicago 
Tribune  staff,  and  one  of  the  best  known 
political  reporters  in  the  country,  is  run¬ 
ning  a  series  of  political  stories  in  the 
.American  Magazine. 


William  J.  G.  Myers,  New  Haven 
correspondent  of  the  Associated  Press, 
explained  the  workings  of  that  organi¬ 
zation  to  the  Yale  Press  Club  last  week. 


T.  H.  Schneideau,  for  several  years 
a  member  of  the  Pueblo  (Col.)  Star- 
Journal  staff,  has  resigned  to  become 
credit  man  and  sales  manager  of  the 
Star  Grocery  Co.,  one  of  the  largest 
institutions  in  southern  Colorado. 


Frank  E.  Howe,  editor  and  publisher 
of  the  Bennington  (Vt.)  Evening  Ban¬ 
ner,  has  announced  his  candidacy  for 
the  Republican  nomination  of  Lieu¬ 
tenant-Governor. 


POSITIONS  OPEN. 

In  all  departments  of  advertising,  publishing 
and  printing  houses,  east,  south  and  west;  high 
grade  service;  registration  free;  terms  mod* 
erate;  established  1898;  no  branch  offices. 
FERXALD’S  NEWSPAPER  MEN*S  EX 
CHANGE,  Springfield,  Mass. 


WANTED— TEN  CONTEST 

managers;  only  those  who  have  had  practical  ex¬ 
perience  and  can  furnish  clean  record  for 
square  dealing  with  contestants.  Positively  no 
drinking  men  need  apply.  Address  “CON- 
I'EST,”  care  The  Editor  and  Publisher. 


WANTED 

Hy  March  1st  stereo-pressman;  man  capable  of 
making  plates  and  running  Hoe  press,  in  town 
of  18,000;  must  be  sober.  Address  “JDB,"' 
care  Editor  and  Publisher. 


FOR  SALE 


FOR  SALE. 

LiM>se  Loaf  .\dvertisiiig  Record  Sheets  for 
weekly  or  semi-weekly  [)apcrs;  the  best  scheme 
f.ir  keeping  track  of  advertising;  send  for  sam¬ 
ple  sheets.  TllK  BRISTOL  PRESS  PUB 
1.1  SUING  CO.,  Bristol,  Conn. 


FOR  SALE. 

Scott  Potter  Stereotyping  Press  prints  4  and  8 
liagcs,  with  full  stereotyping  outfit.  Also  SO-inch 
N'ict.ir  paper  cutter  with  two  knives.  PEER¬ 
LESS  TYPE  EOUXURV,  Winona,  .Minn. 


LINOTYPE  FOR  SALE. 

One  Model  No.  8,  No.  7442,  and  one  Model 
No.  5,  No.  10797,  with  motors,  extra  magazines 
and  large  assortment  of  two-letter  matrices. 
FRANKLIN  PRINTING  CO..  430  West  Main 
St.,  Louisville,  Ky. 


LINOTYPE  MACHINES 

.Ml  models,  bought  and  sold.  Large  line  of 
presses  and  supplies  on  hand  for  immediate 
shipment. 

RICH  &  McLEAN, 

51  Cliff  St.,  New  York. 


FOR  SALE. 

One  Model  No.  1  Linotype,  No.  1113,  and  one 
Canadian  Linotype,  No.  M8204.  Both  in  good 
condition.  SYDNEY  POST  PUBLISHING 
CO.,  Sydney,  N.  S.*  Canada. 


Advffiisements  under  ihie  claesification  will  cost 
One  Cent  Per  IVord. 


YOUNG  MAN 

tour  years’ experience  as  manager  in  building  up 
a  prosperous  daily  in  Middle  Western  town  of 
25.000  from  circulation  of  500  to  7,000,  last  two 
years  as  general  manager  in  doubling  the  ad¬ 
vertising  and  circulation  of  a  large  city  news¬ 
paper,  wants  position  as  business  manager  or 
general  manager;  experienced  in  handling  men 
and  organizing  every  department  of  a  news* 
paper.  Can  produce  results  and  give  best  ref¬ 
erences.  Address  ‘‘M.  C.,”  care  The  Editor 
ASD  Publisher, 


CARTOONIST-REPORTER 

Will  consider  opening  in  either  or  both  lines; 
also  cxperiencea  desk  man.  A.  L.  EVANS, 
Freeport  (Ill.)  Journal. 


CARTOONIST 

would  like  position  with  progressive  newspaper, 
or  will  contribute  two  or  three  times  a  week. 
J’olitical  cartoons  my  specialty.  Did  you  ever 
notice  how  interested  people  are  in  a  news* 
pa|>er  with  a  good  cartoon?  “I’ll  make  it  inter¬ 
estin’.”  Will  send  samples  upon  request  to 
responsible  parties.  J,  N.  DELISLE,  617 
Charles  Street,  St.  Paul,  Minn. 


DON’T  SELL 

that  daily  of  yours.  Let  me  have  editorial 
management  of  it  with  opportunity  of  later  ac¬ 
quiring  an  interest;  can  bring  experience,  capa¬ 
bility,  reliability  and  modern  ideas  to  bear. 
Plenty  of  executive  ability.  Address  “(JPPOR- 
TCNITY,”  care  The  Editor  and  Publisher. 


YOUNG  MAN,  26, 

with  sevtral  years’  experience  in  publication 
.and  almanac  work,  seeks  position  as  assistant  to 
head  of  news,  advertising  or  circulation  depart¬ 
ment  of  newspaper  or  trade  publication.  Ad¬ 
dress,  “UTILITY,”  care  The  Editor  and  Pub¬ 
lisher. 


BUSINESS  MANAGER 

with  15  years*  experience  in  every  department, 
having  sold  his  interest  in  successful  paper,  de¬ 
sires  to  take  charge  of  paper  after  April  1. 
Address  “EXPERIENCE,”  care  The  Editor 

AND  I*rBLISHER. 


Ewan  Justice,  formerly  a  member  of 
the  Washington  staff  of  the  New  York 
W^orld,  and  one  of  the  most  popular 
men  in  the  Press  Galleries,  spent  a  day 
or  two  in  Washington  last  week.  Mr. 
Justice  is  now  connected  with  the  North 
German  Lloyd,  which  probably  accounts 
for  the  great  popularity  of  that  steam¬ 
ship  company. 


/vinos  B.  Stillman,  for  forty-two 
years  connected  with  the  editorial  staff 
of  the  New  York  Sun,  and  affectionately 
known  to  a  host  of  newspaper  workers 
as  “Deacon,”  celebrated  his  seventy- 
seventh  birthday  last  week. 


Hans  von  Hundelshausen,  City  Hall 
reporter  for  the  New  Jersey  Freie  Zeit- 
img,  of  Newark,  was  presented  with  a 
Shrincr  jewel  last  week  by  the  members 
of  the  Board  of  Works. 


Edward  Frank  .Mien,  editor  of  the 
Travel  Magazine,  addressed  the  journal¬ 
ism  class  at  the  New  York  University 
last  week  on  “How  to  Write  Travel  Ar¬ 
ticles.” 


Frank  W.  Fox,  who  for  many  years 
was  connected  with  the  editorial  staff 
of  the  Montreal  Witness,  former  Brit¬ 
ish  journalist  and  an  active  member  of 
the  Journalist  Institute,  has  severed  his 
connection  with  the  newspaper  world  to 
join  the  Publicity  Department  of  the 
Canadian  Pacific  Railway  as  chief  as¬ 
sistant  to  George  Ham. 


Frank  B.  Rodgers,  for  some  time  con¬ 
nected  with  the  staff  of  the  Milwaukee 
Daily  News,  has  resigned  to  become 
publicity  manager  for  the  Harley-David- 
son  Motorcycle  Co. 


J.  Hampton  Rich,  publisher  of  Pied¬ 
mont  Industries  of  Winston-Salem, 


J.  H.  Baxter,  a  well-known  Southern 
newspaper  man,  has  accepted  the  editor¬ 
ship  of  the  Griffin  (Ga.)  News  and  Sun. 


Samuel  G.  Blythe,  the  well-known 
magazine  writer,  spent  a  portion  of  last 
week  in  Portland,  Ore.,  stopping  at  the 
Portland  Press  Club, 


Col.  S.  S.  McClure,  editor  of  Mc¬ 
Clure’s  Magazine,  addressed  the  students 
of  journalism  at  the  University  of  Wis¬ 
consin  last  week,  on  “How  to  Succeed 
in  Magazine  Work.” 


C.  H.  Henry,  editor  and  owner 
Spartanburg  (S.  C.)  Journal,  was  in 
New  York  this  week. 


Ralph  Pulitzer  Kills  Lion. 

Ralph  Pulitzer,  president  of  the  Press 
Publishing  Co.,  publisher  of  the  New 
York  World,  who  with  Mrs.  Pulitzer 
has  been  spending  some  time  camping 
in  Colorado,  killed  a  ten-foot  mountain 
lion  last  week  while  hunting  near  New 
I  Castle.  The  animal  is  said  to  be  one  of 
I  the  finest  specimens  ever  killed  in  that 
section  of  the  State. 


$10,000  CASH 

Balance  deferred,  buys  only  evening 
new.spaper  property  in  growing  city 
of  17,.500.  Three  linotypes  and  up- 
to-date  press  equipment.  Annual 
volume  of  business  $30,000.  Will  pay 
10  per  cent,  on  investment.  Propo¬ 
sition  C.  V. 

C.  M.  PALMER 

Newspaper  Broker 
277  Broadway  New  York 


$5,000  NEWSPAPER 

and  Job  Plant  for  $1,200  cash  or  liberal  terms. 
Two-revolution  Book  and  Job  Press  (7-column 
tiuartj),  15x21,  8x12  and  5x8  Golding  Jobbers, 
Power  Paper  Cutter,  Gas  Engine,  Round  Cor¬ 
nering  Machine,  Proof  Press,  Shafting,  Belting, 
Wood  Type;  Large  Variety  Job  Type,  Rules, 
Leads,  Galleys,  Imposing  Stone^  Desks,  Chairs, 
etc.  Address  “New  York  City,”  care  the 
Editor  and  Publisher. 

YOUNG  MAN 

desires  reportorial  and  editorial  position  with 
suburban  daily  or  weekly,  la  high  school  grad¬ 
uate,  capable  and  experienced,  and  is  wHling 
to  start  at  beginner’i  salary,  provided  there 
are  opportunities  for  advancement.  Address 
“SUBURBAN,”  care  Tkb  Editob  and  Pub¬ 
lisher. 

MAN  WITH 

several  years’  experience  in  publishing  btuineas 
and  a  thorough  knowledge  of  editorial,  adver¬ 
tising,  circulation  and  mechanical  work,  desires 
position  as  managing  editor  of  class  or  trade- 
art  magazine.  Address  “NOW  ENGAGED,” 
care  Tui  Editob  and  Puausaaa. 

FOR  LEASE  OR  SALE. 

Printing  Plant,  centrally  located,  downtown 
section  New  York  City;  all  machines  have  sep¬ 
arate  motors,  it  consists  of  five  linotype  ma¬ 
chines,  two  Model  5,  one  Model  2  and  two 
Model  1;  two  modern  two-revolution  presses, 
Uptimus,  good  as  new.  No.  10,  prints  sheet  88 

X  52,  and  Whitlock  Pony,  bed  27  x  40,  takes 
25  X  38  sheet;  folder,  power  cutter,  two  job¬ 
bers,  Style  2,  National  Universal,  size  14  x  22, 
and  8  X  12  Chandler  &  Price.  Composing  out¬ 
fit  will  also  entertain  offer  on  individual  ma¬ 
chines.  Conner  Fendler  &  Co.,  Printers’ 
Warehousemen,  New  York  City. 

BUSINESS  MANAGER. 

High  grade,  cleancut  young  man  with  sound 
publishing  and  advertising  experience,  wants 
position  as  business  manager  of  good  live  daily. 

A  man  of  energy,  good  judgment  and  ability 
to  get  business.  Understands  also  the  various 
mechanical  departments,  and  can  get  the  high¬ 
est  degree  of  efficiency  at  the  lowest  cost.  A 
hustler  that  will  increase  profits  from  the  start. 
Address,  “Business  Manager,”  care  The  Edi¬ 
tor  AND  Publisher. 

FOR  SALE— NEW  NO.  4  MODEL 

Linotype,  complete  with  motor,  four  magazines: 
S,  8,  10  and  12  pt.  matrices,  Rogers  tabular  at¬ 
tachment  Address  “BARGAIN,”  care  Thi 
Eoitob  and  PuiLISHia. 

MANAGER, 

With  long,  successful  career  in  the  upbuilding 
of  newspaper  properties,  seeks  connection  on  a 
strictly  contingent  basis,  preferably  with  oppor¬ 
tunity  to  acquire  interest,  and  solicits  corre- 
spuiulencc  with  owners  of  daily  newspapers  not 
earning  satisfactory  profits.  American;  age 
34;  good  executive;  careful,  economical  mana¬ 
ger  with  practical  experience  in  all  branches  of 
newspaper  publishing;  strictly  temperate,  ex- 
ceiitional  references.  Present  contract  expires 
in  August,  will  be  open  to  engagement  Sept.  1. 
Address  “MANAGER,”  care  The  Editor  and 
Publisher. 

LINOTYPES  FOR  SALE. 

Three  Model  1  Linotypes.  Address  RICH¬ 
MOND  PRESS,  INC.,  Governor  and  Ross  Sts., 
Richmond,  Va. 

OHIO  PAPER  FOR  SALE 

Best  semi-weekly  in  the  State.  Ideal 
town  and  field.  Leading  paper  in  the  sec¬ 
tion.  Eield  ripe  for  daily.  Nets  annually 
over  84  000  after  paying  manager’s  salary. 
Write  for  Proposition  746x. 

H.  K.  HENRICHS.  Newspaper  Broker 
Litchfield,  III. 

WOMAN  FEATURE  WRITER 

wants  departmental  work.  A  specialty  of 
timely  articles,  women’s  pages  and  household 
material.  Address  "L.  R.,"  care  Thb  Editob 
AND  PuBLisasa. 

MISCELLANEOUS 

NEW  YORK  HERALD  SYNDICATE. 

Special  Telegraph  and  Cable,  Daily  Matrix 
and  Photo  Servicas.  Addreat 

Herald  Squara  Canadian  Branch 

New  York  City  Deabarats  Bldg.,  Montrea 

1  SEND  FOR  ’’BULLETIN  1912.” 
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WOMEN  EDIT  DAILY. 


PitUburgh  Suffragists  Take  Charge 
of  Sun  for  One  Day  and  Get  Out 
Complete  Paper  —  Experiment, 
Unique  in  Journalism,  Proves 
Highly  Entertaining  to  Regular 
Members  of  Staff. 

{Special  Correspondence.) 
PiTTSBCRCU,  March  4. — The  Pitts¬ 
burgh  Sun  on  Feb.  29,  leap  year  day, 
carried  to  successful  conclusion  an  ex¬ 
periment  with  a  daily  newspaper  unique 
in  the  publishing  history  of  the  country. 
The  ^un  published  a  suffr.igist  editii  u, 
entirely  prepared  and  edited  by  the  suf¬ 
fragists  of  Pittsburgh. 

'1  he  women  got  out  the  paper.  They 
wrote  speci.al  articles  on  the  suffragist 
question,  then  took  care  of  the  news  of 
the  day.  Women  acted  as  riporters 
and  wrote  their  own  copy.  woman 
business  manager  and  a  wi>man  circula¬ 
tion  manager  looked  after  the  executive 
work  of  the  day. 

.\t  8  o'clock  on  the  morning  of  leap 
year  day  sixteen  wiunen,  all  promuient 
in  women’s  club  work,  the  suffrage 
movement  and  in  society  circles,  report- 
e<!  at  the  Sun  editorial  ro mis  for  work. 
They  were  shown  to  their  de.sks  and  in¬ 
formed  that  the  Jay’s  news  and  the  day’s 
paper  was  ahead  of  them — go  to  it. 

EXCITING  TIME  FOR  STERI  orVI’EKs. 

.And  they  did.  Before  the  third  edi¬ 
tion  of  tile  paper  was  ready  for  the 
stercotyiiing  room  the  force  in  the  com¬ 
posing  room  knew  that  women  were  on 
the  job,  and  the  stereotypers,  with  the 
same  knowledge,  were  happy  to  realize 
that  the  experiment  was  for  but  one  day 
only.  There  were  fourteen  makeovers, 
one  following  quickly  upon  another. 

1  he  women  proved  most  exacting,  and 
they  “wanted  things  just  right.” 

The  idea  of  a  suffragist  edition  came 
to  the  management  of  the  Sun  after  the 
suffragists,  in  numerous  public  speeches, 
had  demanded  equal  rights  on  the 
grounds  that  women  were  as  serious 
minded,  intellectually  capable,  and  01 
equal  originating  genius  as  men.  One 
of  the  suffragists,  growing  particularly 
eloquent,  made  a  prophecy  that  women 
would  soon  be  oper.Tting  newspapers, 
and  that  when  they  did  there  would  be 
better  newspapers.  The  Sun,  being  ac¬ 
quainted  with  this  speech,  offered  the 
women  the  opp-irtunity  of  showing  what 
they  could  do  with  a  daily  newspaper 
while  they  ha  1  it  in  complete  control 
for  the  Jay. 

When  the  women  reported  for  work 
the  members  of  the  regular  staff  stood 
.ilK'Ut,  some  smiling  cynically,  others 
watching  the  experiment  with  keen  in¬ 
terest.  Instructions  were  issued  to  the 
regulars  that  the  women’s  ideas  would 
prevail  for  the  day  and  'hat  instructions 
issued  by  the  women  editors  were  to  be 
followed  implicitly.  They  were. 

WOMEN  EDlrOKS  PElTI.I.Vk. 

few  of  the  peculiarities  of  women 
editors  for  the  day  were  as  follows: 
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Newspaper 
Contest  Experts 


.All  women  wore  their  hats  in  the 
I  office,  notwithstanding  the  fact  that  wav- 
1  ing  Ostrich  plumes  often  interfered  with 
]  their  work.  They  preferred  to  worry 
i  along  w  ith  such  interruption  rather  than 
I  lay  asiilc  their  headgear,  which  Je- 
I  veloped  the  opinion  among  the  men  that 
no  matter  how  much  the  women  wanted 
to  vote  they  still  love  the  finery  dear 
to  the  feminine  heart. 

Headlines  were  referred  to  as  “labels” 
or  "tops.”  .And  women  are  strange 
heailline  writers  They  insisted  upon 
telling  the  whole  story,  including  de¬ 
tails,  using  about  1">0  to  200  words  in 
some  heads.  In  this  matter  they  were 
advised  and  corrected,  so  that  they 
Would  have  sufficient  space  at  their  dis¬ 
posal  to  display  their  special  articles 
and  news. 

Xo  such  thing  as  an  “item”  went  into 
the  paper— everything  that  had  twenty 
or  more  words  in  it  was  an  “article.” 

Women  make  no  effort  to  “pipe-line” 
editorial  comment  into  the  news  col¬ 
umns.  They  simply  rushed  boldly  ahead, 
saying  what  they  wanted  to  in  connec¬ 
tion  with  a  news  item. 

F.^ILLKE  AS  POLICE  REI-ORTERS. 

Society  women  do  not  make  good  po¬ 
lice  reporters.  They  passed  over  the 
best  stuff  of  the  day  in  the  Central  Po¬ 
lice  Cou  t  because  they  regarded  most 
vases  as  'wretched  affairs.”  The  judge 
was  embarrassed  and  held  the  best  news 
developing  stiiries  until  after  the  women 
had  departed — this  for  their  considera¬ 
tion.  for  some  of  the  details  of  the  hear¬ 
ings  that  day  were  mo;e  or  less  shock¬ 
ing. 

“Wait  Until  Women  Vote”  was  a 
favorite  he.adline  for  numerous  articles, 
thus  proving  that  the  feminine  mind 
runs  in  similar  channels.  The  suffragists 
believe  in  losing  no  opportunity  for  ad¬ 
vancing  tlieir  cause,  and  wherever  there 
was  a  possibility  of  writing  in  connec¬ 
tion  with  a  news  item  that  matters 
would  be  changed  when  they  secured 
eipial  franchise  rights  they  did  so  with 
a  vengeance. 

The  woman  city  editor,  passing  judg¬ 
ment  upon  news,  dropped  many  a  piece 
of  copy  which  would  be  considered  good 
stuff  by  a  m.-ui  into  the  waste-basket. 

FEMININE  IDEA  OF  NEWS  VALUES. 

"1  here  is  much  that  goes  into  the 
daily  papers  to-day  which  we  do  not 
consider  good  reading,”  she  said.  "We 
do  not  want  lurid  descriptions  of  hang¬ 
ings;  we  do  not  want  vivid  pictures  of 
-quallor  and  misery ;  dripping  blood  in 
murder  stories  is  tabo'ied ;  spicy  details 
of  divorce  scandals  cannot  break  in 
even  in  disguise.  Being  women,  we 
have  some  idea  of  the  effect  news  has 
on  women  readers.  Their  impressions 
become  part  of  their  lives,  and  of  other 
lives  also.  One  cannot  believe  in  heredi¬ 
tary  influence  without  realizing  at  the 
same  time  that  there  should  be  great 
care  in  the  selection  of  news  which  goes 
into  a  paper,  and  the  manner  in  which 
it  should  be  written.  I  venture  to  say 
the  day  will  come  when  newspapers  will 
exercise  great  care  in  this  particular.” 

The  sporting  editor,  or,  as  she  pre¬ 
ferred  to  he  designated,  the  ’’director  of 
athletics,”  probably  had  the  hardest  task 
of  the  day.  She  dug  up  a  woman  base¬ 
ball  player,  whom  she  interviewed  on 
suffrage.  She  saw  a  woman  wrestler, 
whom  she  interviewed  on  suffrage.  She 
interviewed  Fred  Claike,  manager  of  the 
Pittsburgh  baseball  team,  whose  views 
on  suffrage  she  duly  recorded.  As  to 
sports,  the  subject  was  of  secondary 
importance,  for  was  it  not  a  suffrage 
edition? 

OFFICE  ETHICS  SUFFERED. 

The  women  did  not  observe  the  usual 
office  discipline  or  ethics.  Cub  reporters 


had  no  hesitancy  in  differing  in  opinion 
from  the  editors  in  charge,  and  they 
had  no  hesitancy  in  telling  them  so. 

"My  dear,”  said  one  reporter  to  the 
managing  editor,  "you  will  pardon  me, 
but  you  are  entirely  wrong  about  this 
article.  Now,  1  think  it  should  be  fixed 
this  way  and  labeled  just  so.” 

When  the  paper  went  to  press  Miss 
Fuphemia  Bakewell,  the  managing  ed¬ 
itor,  started  the  presses.  The  members 
of  the  staff  insisted  that  she  wait  until 
they  were  ready  to  see  this  interesting 
experiment,  and  could  not  understand 
just  why  a  delay  was  impossible  at 
press  time. 

After  the  edition  was  issued  the 
women  deserted  their  office  tasks  and 
loaded  papers  into  automobiles.  They 
sold  them  on  the  streets,  accompanying 
each  paper  with  an  argument  in  favor 
of  woman’s  suffrage. 

It  was  the  first  time  the  suffragists 
ever  attempted  the  militant  in  the  spread¬ 
ing  of  their  propaganda  in  Pittsburgh, 
and  the  public  evidenced  the  keenest  of 
interest  in  the  venture.  The  paper  was 
creditably  gotten  up;  in  fact,  it  con¬ 
tained  sufficient  suffrage  matter  to  be 
accepted  as  an  authority  on  the  subject 
in  the  future.  The  most  prominent  lead¬ 
ers  in  the  suffragist  movement,  both 
here  and  abroad,  were  represented.  In 
addition  to  this,  the  women  placed  all 
city  officials  and  prominent  politicians 
on  record.  The  presses  ran  far  into  the 
afternoon  to  supply  the  extraordinary 
demand  for  the  Sun. 

NOEL  ENTERTAINS  DIPLOMAT. 

Gives  a  Luncheon  in  Honor  of  New 
Minister  to  Washington 

John  V’arasour  Noel,  who  is  at  the 
head  of  an  .American  publishing  house 
at  Lima,  Peru,  which  issues  the  West 
Coast  Leader,  a  weekly,  and  Peru  To¬ 
day,  a  monthly,  is  not  only  in  the  con¬ 
fidence  of  the  Peruvian  Government,  but 
is  gradually  becoming  a  factor  in  a 
movement  to  bring  about  more  friendly 
relations  between  that  country  and  the 
United  States. 

Last  month  Mr.  Xoel  gave  a  luncheon 
to  F'.  A.  Pezet,  who  has  been  appointed 
Peruvian  Minister  to  Washington.  The 
other  guests  were  Henry  C'ay  Howard, 
U.  S.  Minister  to  Peru;  .A.  B.  W. 
t lodges,  president  of  the  Cerro  de  Pasco 
Mining  Co.;  J.  H.  Feehan,  a  prominent 
railroad  manager,  and  Mr.  Kingford,  of 
the  Central  and  South  .American  Tele¬ 
graph  Co.,  which  serves  the  west  coast. 

New  Paper  for  Foreign-Bom  Citizens. 

.A  new  publication  devoted  to  the  for¬ 
eign-born  residents  of  the  United  States 
has  made  its  appearance  in  New  York. 
It  is  called  the  .American  leader,  and  is 
the  official  organ  of  the  .American  Asso¬ 
ciation  of  Foreign  Language  Newspa¬ 
pers.  Its  editor  is  Louis  N.  Hammer- 
ling,  and  it  is  printed  entirely  in  the 
English  language.  The  Leader  has  the 
endorsement  of  ofM)  or  more  foreign 
newspaper  publishers.  The  first  issue 
contains  letters  of  commendation  from 
Secretaries  Knox,  Von  L.  Meyer,  Fisher 
and  Wilson  of  President  Taft’s  Cabinet. 


APPOINTED  T.  R.’S  PRESS  AGENT. 

R.  C.  Mitchell,  Late  a  Reporter  on 
the  Herald,  Gets  the  Job. 

Roscoe  Conkling  Mitchell,  formerly  a 
reiForter  on  the  New  York  Herald,  has 
been  appointed  press  agent  of  the  Na- 
I  tional  Roosevelt  Committee,  with  of- 
I  lices  in  Washington. 

Two  years  ago  when  Dr.  Cook,  the 
j  .Arctic  explorer,  was  spending  the  first 
I  trying  weeks  after  his  return  from  Uen- 
I  mark  at  the  Waldorf,  Mr.  Mitchell,  then 
Ion  the  Herald  staff,  occupied  the  dif- 
I  ficult  place  of  buffer  between  newspaper 
j  men  and  the  Busnwick  doctor  on  oc- 
I  casions,  and  on  other  occasions  of  les¬ 
sened  stress  he  served  as  Dr.  Cook’s  e.x 
officio  press  agent. 

More  recently  after  the  Colonel’s  re¬ 
turn  from  .Africa  Mr.  Mitchell  was  one 
of  the  newspaper  men  who  were  as¬ 
signed  to  keep  tabs  on  Sagamore  Hill 
from  the  vantage  of  the  Octagon  Hotel 
in  Oyster  Bay,  and  he  accompanied  the 
Colonel  on  his  Western  tour  which  pro¬ 
duced  the  Ossawatomie  speech.  Mr. 
Mitchell  hails  from  North  Carolina. 


The  Madison  (Ill.)  Tribune  has  sus¬ 
pended  publication. 
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'.EXHIBITS  AT  DALLAS. 

Specimen*  of  Printing,  Engraving  and 

Lithographing  to  Be  Displayed 
for  Inspection. 

Dallas,  Tex.,  Feb.  27. — .\t  a  meeting 
of  the  National  Committee  of  the  .Asso¬ 
ciated  .Advertising  Clubs  of  America, 
having  in  charge  the  exhibit  of  adver¬ 
tising  which  will  be  shown  at  Dallas  dur¬ 
ing  the  coming  convention  in  May,  held 
a  meeting  in  New  York  City  on  Feb.  14, 
at  which  time  the  plans  and  progress  of 
the  work  was  gone  over  thoroughly. 

Notable  among  other  things  in  the 
report  of  Chairman  Harry  A.  Olmstead, 
of  Dallas,  was  the  addition  of  two  fea¬ 
tures  to  the  display.  These,  which,  it 
is  hoped,  will  prove  of  unusual  inter¬ 
est  to  all  advertising  men  is  a  complete 
demonstration  of  an  advertising  cam¬ 
paign,  from  the  first  conception  to  the 
final  follow-up  letter,  and  also  a  com¬ 
plete  demonstration  of  the  work  of  the 
advertising  department  of  Columbia  Uni¬ 
versity.  These  will  be  under  the  direc¬ 
tion  of  the  Advertising  Men's  League 
of  New  York,  and  will  be  of  great  value 
as  educational  features. 

Special  cabinets  will  be  made  for  prop¬ 
erly  displaying  the  exhibit,  and  while 
none  of  the  several  thousand  of  different 
displays  will  carry  the  name  of  the  pro¬ 
ducers,  all  will  bear  a  number,  which 
will  be  catalogued  so  that  any  person 
who  desires  to  ascertain  the  name  of  the 
producer  of  any  given  exhibit  can  do  so 
by  referring  to  the  catalogue.  Follow¬ 
ing  the  convention  the  entire  display  will 
be  sent  the  rounds  of  all  ad  clubs  in  the 
United  States  and  Canada,  thus  allow¬ 
ing  all  members  of  the  National  .Associa¬ 
tion  to  study  the  exhibit  thoroughly. 

To  facilitate  the  work  of  preparing  the 
exhibits,  all  will  be  assembled  in  the 
North  and  East.  Printing,  engraving, 
lithographing  and  paper  will  be  assem¬ 
bled  at  Hamilton,  O.,  by  W.  L.  Tobey, 
a  member  of  the  committee,  and  all  ex¬ 
hibits  of  metal  signs,  advertising  special¬ 
ties,  calendars,  electric  displays,  painted 
displays,  street  car  signs,  etc.,  will  be 
assembled  by  Lewellyn  E.  Pratt  at  2 
Rector  street.  New  York  City.  At  these 
places  all  exhibits  will  be  numbered, 
sorted  and  placed  in  the  cabinets  before 
being  forwarded  to  Dallas.  The  entire 
display  will  be  shown  in  the  auditorium 
of  the  Dallas  Public  Library  during  the 
meeting,  where  ample  space  is  guaran¬ 
teed. 


WASHINGTON  GOSSIP.  i 

National  Press  Club  to  Create  Non- 
Active  Class  of  Membership. 

(.Special  Correspondence.) 

Washi.ngton,  March  8. — It  has  been 
decided  by  the  board  of  governors  of 
the  National  Press  Club,  in  accordance 
witli  constitutional  amendments  adopted 
in  January  last,  to  create  a  non-active 
class  of  membership. 

This  is  decided  on  to  make  a  place 
for  a  very  considerable  and  steadily 
growing  class  of  members  who  orce 
were  active  newspape'  men  but  who, 
for  one  reason  or  another,  have  dropped 
out  of  active  newspaper  work — perhaps 
lu  ed  by  the  glamour  of  office,,  or  per¬ 
chance  blessed  by  the  smiles  of  fortune 
and  now  not  under  the  necessity  of  pro¬ 
ducing  copy,  unless  they  happen  to  feel 
he  inspiration  to  do  so. 

The  list  of  members  comprising  the 
non-active  class  will  consist  of  men  who 
for  two  years  or  more  were  engaged  in 
newspaper  work  for  their  livelihood.  .A 
somewhat  close  examination  of  the 
membership  roll  has  disclosed  the  fact 
that  the  associate  members,  elected  be¬ 
cause  for  one  reason  or  another  their 
callings  have  been  such  as  to  bring 
them  into  contact  more  or  less  inti¬ 
mately  with  the  members  of  the  press, 
include  in  their  number  about  forty  w'.to 
have  at  some  time  been  active  news¬ 
paper  men.  The  records  have  been 
gone  over  pretty  carefully  and  the  lis*. 
has  been  put  in  shape  for  the  eligibility 
committee  to  pass  upon.  It  is  under¬ 
stood  that  this  committee  will  in  a  few 
days  begin  its  work  of  considering  the 
transfer  of  these  forty  to  the  new  classi¬ 
fication.  It  is  expected  that  there  will 
be  quite  a  number  of  applications  for 
membership  in  the  new  classification  by 
men  who  have  not  already  become  mem¬ 
bers  of  the  club,  and  the  new  class  will 
doubtless  enjoy  getting  together  and 
fighting  their  battles  for  scoops  over 
again. 


Richmond  (Ind.)  New*  Suspends. 

The  Richmond  (Ind.)  Morning 
News  has  suspended  publication.  The 
action  was  taken  because  of  unprofitable 
business,  according  to  the  announcement 
of  the  publishers.  The  Morning  News 
was  started  four  years  ago  and  was  pub¬ 
lished  by  the  Quaker  City  Printing  Co. 


$35,000  CASH 

lialance  defurreH,  will  buy  big  net  earning 
evening  newspaper  in  city  of  25,000  iJopuIa* 
lion  in  I^ake  section  of  the  Central  North. 
Only  daily  in  its  field,  removed  from  compe¬ 
tition  of  larger  cities,  growing  territory, 
'plendid  development  opportunities. 

HARWEU,  CANNON  &  McCARTHY 

Ilrokers  in  Newspaper  and  Magazine  Prop¬ 
erties  that  are  not  “hawked,” 

200  Fifth  Ave.,  New  York 


EDITORS  TO  TOUR  S.  DAKOTA. 

Member*  of  National  Association  Will 
Visit  Leading  Cities  of  State. 

The  executive  committee  of  the  Na¬ 
tional  Editorial  Association  met  at  Kan¬ 
sas  City  last  W'eek  to  discuss  plans  for 
the  annual  convention  of  that  body, 
which  will  be  held  in  Chicago,  June  24, 
25  and  26.  The  program  for  the  con¬ 
vention  was  outlined  and  the  itinerary 
arranged  for  the  sightseeing  trip,  which 
will  embrace  the  leading  cities  of  South 
Dakota  and  a  visit  to  the  Black  Hills. 

It  is  also  planned  to  have  a  trade  ex¬ 
hibit  in  connection  with  the  convention 
in  Chicago.  All  machinery  and  para¬ 
phernalia  necessary  to  the  neves  and  job 
printing  will  be  exhibited,  and  experts 
will  deliver  lectures  on  cost. 


Newspapermen  See  Play. 

New  York  newspaper  men  to  the  num¬ 
ber  of  several  hundred  crowded  Daly's 
Theater  early  last  Sunday  morning  to 
witness  the  “Bull  Dog’’  edition  of  the 
“Truth  Wagon,’’  a  newspaper  play.  The 
performance  began  at  1.30  a.  m.  and 
lasted  until  nearly  4  o’clock.  The  entire 
original  cast,  containing  many  stars, 
gave  the  play. 
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LINOTYPE 

SETOE 

AN  APPRECIATION 


Cumberland,  Md.,  Feb.  7,  1912. 
Mergenthaler  Linotype  Company: 

We  acknowledge  receipt  of  your  letter  of  the  6th  init.,  in  refer- 
ence  to  your  Inspection  Service. 

This  service  has  always  been  satisfactory  to  us  and  it  is  a  thing 
we  believe  every  user  of  the  Linotype  appreciates.  We  do  not  know 
of  another  institution  that  sends  to  the  country  districts  a  representative 
to  look  over  its  machines  after  they  have  been  sold;  most  people  forget 
the  purchaser  and  leave  the  machines  to  their  fate. 

Your  Inspection  Service  insures,  at  least  once  a  year,  an  expert 
opinion  as  to  whether  or  not  your  machines  are  being  handled  properly. 
We  believe  this  draws  to  you  a  gratitude  that  is  seldom  spoken  and  that 
it  is  the  means  of  keeping  in  touch  with  the  possible  users  of  your 
machinery  as  well  as  to  make  them  feel  kindly  disposed  toward  you. 

Very  Truly  Yours. 

THE  EDDY  PRESS  CORPORATION 

W.  H.  Frederick,  General  Manager. 


THE  LINOTYPE  WAY  IS  THE  ONLY  WAY 


MERGENTHALER  LINOTYPE  COMPANY 


TRIBUNE  BUILDING,  NEW  YORK 


CHICAGO  SAN  FRANCISCO 

1100  S.  Wsbub  Avenue  638-646  Sscramento  Street 

TORONTO :  CANADIAN  UNOTYPE  LTD.,  35  Lombard  St. 


NEW  ORLEANS 
549  Baronne  Street 


LOUISVILLE  HAPPENllNGS. 


Northern  Kentucky  Scribes  Organize 
Press  Club  and  Elect  Officers. 

(Special  Correspondence.) 

Loi  isville,  Ky.,  March  7. — The  Press 
Club  of  Northern  Kentucky  was  or¬ 
ganized  Sunday  afternoon  at  Cody’s 
parlors,  Covington,  when  a  constitution 
and  by-laws  were  adopted  and  the  fol¬ 
lowing  officers  elected ;  President,  Harry 
M.  Penny;  vice-president,  W.  B.  Han- 
■'kins ;  recording  secretary,  C.  L.  Mc¬ 
Kenzie  ;  financial  secretary,  Oscar  H. 
Wenck;  treasurer,  William  Murphy; 
directors,  Pryor  C.  Tarvin;  Frank  Crip- 
pen,  M.  L.  Deutsch,  Frank  Averbeck 
and  Harry  Graf.  A  committee  was  ap¬ 
pointed  to  confer  with  Attorney  Ed¬ 
ward  Pflueger  toward  having  the  club 
incorporated.  .Another  committee  was 
named  to  find  a  location  in  Covington 
for  headquarters.  While  every  news¬ 
paper  published  or  circulating  in  North¬ 
ern  Kentucky  is  represented  so  far  the 
charter  will  not  be  closed  until  next 
Sunday  afternoon,  after  which  time  an 
initiation  fee  of  $5  will  be  charged. 

The  Louisville  Press  Club,  now  main¬ 
taining  a  residential  club  on  Walnut, 
between  Third  and  Fourth  streets, 
is  negotiating  for  the  use  of  the 
old  Sherley  residence  at  Third  and 
Chestnut  streets.  It  is  said  a  lease  will 
be  secured  on  the  property  which  may 


be  adapted  readily  to  club  purposes. 

John  C.  Shaffer,  of  Chicago,  president 
and  publisher  of  the  Louisville  Herald, 
was  a  visitor  in  Louisville  last  week. 

Work  is  being  pushed  on  the  renova¬ 
tion  of  the  old  Government  building  at 
Third  and  Green,  which  is  to  be  oc¬ 
cupied  jointly  by  the  Courier-Journal 
and  the  Louisville  Times  companies.  It 
is  understood  new  equipment  is  to  be 
added  to  the  physical  plant  used  by  both 
companies  and  that  when  work  now  in 
progress  is  completed  it  will  represent 
one  of  the  most  complete  newspaper 
properties  in  America. 


J.  P.  Kieffer,  editor  of  the  Remson 
(la.)  Bell-Enterprise,  shot  and  killed 
himself  last  Saturday. 


Vancouver  Daily  in  Receiver’s  Hands. 

The  Vancouver  (Wash.)  Daily 
Spokesman  has  been  placed  in  the  hands 
of  a  receiver,  following  a  suit  instituted 
by  Roy  M.  Sturgis  and  others  to  re¬ 
cover  $113.70  alleged  to  be  due  for 
wages.  .Attorney  W.  C.  Bates  was 
named  receiver  by  the  court. 


Sporting  News 

Every  run,  every  put  out, 
every  race,  every  sporting 
event  of  any  kind  by  direct 
wire  ON  THE  SECOND ! 
Why  not  connect  with 

A  LIVE  WIRE? 


National  News  Association 

200  WILLIAM  ST.,  New  York  City 


THE 

WARD  SYSTEMS 
COMPANY 


THE  WARD  SYSTEMS  CO. 

Operator*  of 

The  Ward  Paid-in-advance  Contest  System 

(The  Sure  System) 

Write  lor  lerms,  etc.  903  Msrbridge  Bldg..  New  York  City,  N.  Y. 
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THE  ADVERTISING  WORLD 


TIPS  FOR  BUSINESS  MANAGERS.  | 

Hluineustock  Brothers,  St.  Louis,  are  i 
seiuliug  out  orders  for  l,tXi(>  lines,  eight  | 
iiisi-rtioiis,  to  southern  pajiers,  for  the  l 
lliiiris  I'olk  Hat  (Jonipan.v,  St.  l.s>uis. 


The  Siiiizler  .Vdvenising  Company,  i 
Hunter  building,  I'hieago,  is  placing  copy  i 
generally  lor  liie  liearhoni  Supply  Com- I 
liany,  Chicago.  , 


The  Cramer-Krasselt  Company,  354 
Milwaukee  street,  Milwaukee,  Wis.,  is 
placing  orders  with  western  weekly 
jiaiH-rs  for  the  Sparta  Iron  Works, 
Sjiarta,  WLs. 

The  Huulaji-Ward  Advertising  Com¬ 
pany,  Hanford  building,  Chicago,  is  send¬ 
ing  out  orders  to  western  papers  for  the 
l  iiioii  Kihre  Company,  Winona,  .Miiin. 


Nelson  Chesman  Ji;  Co.,  1127  I’ine  j 
street,  St.  Louis,  are  making  contracts  for 
5,OtH_i  lini*8,  one  year,  with  I'acitic  Coiist  ] 
paiK-rs,  for  the  Marmola  Company,  He-  ; 
iroit,  .Mich.  j 


The  E.  11.  Clarke  Advertising  Agency,  , 
112  Hearborn  street,  Chicago,  is  sending  | 
out  2,lR)0-line  orders,  to  be  u.sed  within 
one  year,  to  southern  papers,  for  James 
S.  Kirk  A;  Co. 


The  J.  Walter  Thompson  Company, 
The  Uotikery,  Chicago,  is  making  con¬ 
tracts  for  5,iXS»  lines,  one  year,  with  mid¬ 
dle  we.'tern  papers,  for  the  Inter-State 
.\uto  Company.. 


Ewing  A:  Miles,  Fuller  building.  New 
Voik,  are  idacing  orders  with  weekly 
pajK-rs  for  the  M.  L.  Brandt  Cutlery 
Coinjiany,  S2  West  Broadway,  New  York. 


The  Federal  .Vdvertising  Agency,  231 
West  Thirty-ninth  street.  New  York,  is 
again  placing  some  orders  for  Weingarten 
Brother.',  W.  B.  c'orsets,  Marhridge  build- 
,  ing.  New  York.  It  is  reported  that  this 
j  agency  will  also  place  300  inches,  to  be 
I  used  in  twenty-six  weeks,  with  New  York, 
I  New  Jersey  and  IVest  Virginia  paiiers, 

I  for  the  tleorge  L.  Storm  Company,  Kob- 
I  ert  -  Burns  cigar,  400  Lafayette  street. 
New  York. 


Biumeustock  Brothers,  St.  I-smis,  are 
placing  orders  for  S.'kio  lines,  to  be  used 
within  one  year,  with  southwestern 
papers,  for  S.  J.  lyang  Ac  Son,  St.  Louis. 

E.  F.  Beminglon,  New  Y'oik  Life  build 
ing.  New  Y’ork,  is  sending  out  2,000-line 
orders,  one  year,  to  middle  western  papers, 
for  the  .\merican  Lady  Corset  I'ompany, 
1  Detroit,  .Mich. 


The  Hauchy  Company,  0  Murray  street. 
New  1  Ork.  is  placing  orders  for  thirty 
lines,  thirty-nine  times,  with  eastern 
paiHTs,  for  Itarrett,  Neidiews  Ac  Co.,  New 
lork. 


The  I’ettingill-Flower  Company,  Mem¬ 
phis,  Tenn.,  is  making  contracts  for  5,000 
lines,  to  be  used  within  one  year,  with 
Mississipivi  pajvers,  for  the  S.  C.  Teaf 
Com]>any. 

The  .\msterdam  Advertising  Agency, 
117S  Broadway,  New  York,  is  sending 
out  orders  for  thirty-live  lines,  thirty 
times,  to  eastiTn  papers,  for  the  (Jreat 
Northern  Hotel,  New  York. 


The  Frank  I'resbrey  Company,  3  West 
Twenty-ninth  street.  New  Y'ork,  is  placing 
thirty  inches.  sixtvHm  times,  with  Pacific 
Coast  jiaiters,  for  M.  Hartley  &  Co. 
iBemington  Arms),  New  York. 

H.  11.  IValker  Advertising  .Vgency,  200 
Fifth  avenue.  New  Y’ork.  is  starting  a 
campaign  in  magazines  for  the  Kraemer 
Manufacturing  Company. 

Ballard  &  Alvord,  132S  Broadway.  New 
Y’ork,  are  rejwrted  to  Ik-  considering 
using  news|)apers  for  the  advertising  of 
James  C.  Cram*.  Creme  Eleaya.  108  Ful¬ 
ton  street.  New  York. 


'lYie  tleorge  Batten  Company,  Fourth 
avenue  building.  New  Y’ork.  is  placing 
«*rders  for  l.Otttt  inches,  wiih  some  New 
York  Stale  and  IVnnsylvania  papers,  for 
the  Filz  Chemical  Company.  Hri-Foot 
Sliov*  Dressing.  Phillipsburg,  N.  J. 


The  Hulley  Advertising  Agency,  Pitts¬ 
burgh.  Pa.,  is  placing  orders  with  Penn- 
.sylvania  )iH|iers  for  Cruikshank  Brothers 
A  Co..  Crubro  apple  butter,  Pittsburgh. 


The  Uols-rt  It.  I..awson  Company,  70 
Fifth  avenue.  New  Y'ork,  is  sending  out 
orders  to  pa|M*rs  in  the  vicinity  of  New 
York  City  for  the  Elmira  Knitting  Com¬ 
pany,  Elmira  underwear,  Elmira,  N.  Y. 
This  agency  will  shortly  jdace  orders  with 
papers  in  the  vicinity  of  New  York  for 
Kahn  A  Frank.  Isixiton  underwear,  573 
Broadway,  New  York. 


The  .Morse  International  Agency,  Dodd- 
Mead  building.  New  Y’ork,  it  is  reported, 
will  resume  advertising  about  April  1  for 
the  Pratt  F<mhI  Company,  Pratt  Y’eter- 
inary  Itemedie.',  130  M’alnui  street,  Phil¬ 
adelphia,  Pa. 

'The  National  Advertising  Company, 
423  (Juincy  building,  Denver,  Colo.,  is 
pl.ieing  orders  with  large  Sunday  papers 
for  the  Princess  Tokio  Beauty  Company, 
Central  Bank  building,  Denver,  Colo. 


_  \\ .  .Montague  Pearsall,  203  Broadway. 
New  Y'ork,  is  asking  rates  in  a  few  paiiers 
for  a  real  estate  advertiser. 


The  Philadelphia  .Vdvertising  Bureau, 
Bulletin  building,  I'hiladelphia,  is  send¬ 
ing  orders  to  some  eastern  papers  for  the 
Charles  E.  Keeler  Company.  Keeler's  Cold 
Cream,  i’hiladelphia. 


The  Frank  I’resbrey  Company,  450 
Fourth  avenue.  New  York,  will  place  the 
advertising  of  the  Ceneral  Baking  Com¬ 
pany,  02  Cwlar  street.  New  Y’ork. 


E.  P.  Itemiugton,  Jenkins  building. 
Pittsburgh,  Pa.,  is  making  contracts  with 
some  Pennsylvania  papers  for  Dr.  F.  L. 
Sweany,  Pittsburgh. 


Bloomingdale  A  YVeiler,  1420  Chestnut 
str«-et,  Philadelphia,  are  s‘'nding  out  or- 
ilers  ^>r  forty-two  lines,  three  times,  to 
Pennsylvania  weeklies,  for  the  American 
-Necklace  Company,  !H>4  Filbert  street, 
Philadelphia. 


Ceorge  W.  Bricka,  114  East  Twenty- 
eighth  street.  New  Y’ork,  will  shortly  place 
some  more  orders  with  a  selected  li?t  of 
papers  for  the  Multi  Sjveed  Shuttle  Com- 
jiany.  317  East  Thirty-fourth  street.  New 
York. 


XHE 

New  Orleans  Item 

L^ads  New  Orleans  papers  in  advertising, 
circulation  and  influence,  and  the  lead  is 
increasing.  The  most  clearly  expressed  cir* 
culation  Matement  has  ju-^t  been  pre|>ared 
by  THE  ITEM,  and  will  be  sent  upon  re* 
que'^t.  A  map  of  New  Orleans  shows  ex¬ 
actly  how  the  city  is  covered,  and  an  item¬ 
ized  list  of  country  towns  shows  h»*w  they 
are  reached. 

THE  JOHN  BUDD  COMPANY 

AdvertisiBS  RepreseBlalives 

NEW  YORK  CHICAGO  ST.  LOUIS 


Irving  Itoscnliaum.  17  .Madison  avenue. 
New  York,  is  sending  out  orders  for 
Eiiiigh  A  .Striiuh,  Koyal  collars,  15  East 
tSixteeiiih  street.  New  Y’ork. 


'The  Siegfried  Company,  50  Church 
street.  New  Y’ork,  is  agaiu  placing  some 
new  orders  for  the  Tokalou  Manufactur¬ 
ing  Company,  Itm-hester,  N.  Y. 


The  Tayhir-Critchfield  Company, 
Brooks  building,  Chicago,  is  placing 
orders  with  large  .Sunday  papers  for  the 
'Triangle  Manufacturing  Company,  tri¬ 
angle  moji  wringer.  Tolevlo,  O. 

The  J.  Walter  Thompson  Com|>any.  44 
East  Twenty-third  street.  New  York,  is 
sending  out  orders  to  New  York  State 
palters  for  the  Park  A  Pollard  Company, 
48  Canal  stn'et.  Boston,  Mass. 

Albert  (J.  Wade.  Old  Colony  building, 
Chicago,  is  placing  fourteen-line  orders, 
five  times,  with  western  weekly  pajters, 
for  the  Iron  find  Incubator  Company, 
Bacinc.  Wis. 

James  T.  Wetherald.  221  Columbus 
avenue,  Boston,  Mass.,  is  placing  extra 
copy  with  Sunday  itapers  where  they  have 
contraets  for  the  Pinkham  Medicine  Com¬ 
pany,  Boston. 


ROLL  OF  HONOR 


List  of  PoblicatioEs  osomiBod  hj  tko  AMociotios  of  AaaorlcaB  A4Tor- 
AiMvrot  of  wkiok  o  COMPLETE  EXAMINATION  of  tko  ▼orioBS  rooorda  of 
cifCBlotioB  WBS  bbbJo  bbJ  tko  ACTUAL  CIRCULATION  BscortBiBod* 


ALABAMA.  j 

OHIO. 

ITEM . MoMe 

PLAIN  DEALER . Cleveland 

CALIFORNIA. 

Circulation  for  January,  1912 

Daily .  94,725 

INDEPENDENT . Sant.  Barbara  ^ 

BULLETIN . . . San  Franeitco  j 

CALL . San  Franciico 

EIXAMINER . San  Francisco  , 

Sunday . 129,556 

VINDICATOR  . Youngstown 

PENNSYLVANIA. 

RECORD  . Stockton; 

Only  newspaper  in  Stockton 
that  will  teli  its  circulation. 

TIMES . Chester 

DAILY  DEMOCRAT  . . Johnstown 

DISPATCH . Pittsburgh 

FLORIDA. 

METROPOLIS  . Jacbonville 

GERMAN  GAZETTE  .' . Philadelphia 

PRESS . Pittsburgh 

GEORGIA.  1 

TIMES-LEADER  . . . .  :7. . .  .Wilkes-Barre 
r.A7FTTF  York 

ATLANTA  JOURNAL  (Cir.  53,163)  Ail.ni.l 
CHRONICLE  . .  . Augu.ia| 

SOUTH  CAROLINA. 

ILLINOIS. 

DAILY  MAIL . Anderson 

THE  STATE . Columbia 

POLISH  DAILY  ZGODA . Chicago 

(Cir.  August.  1911.  S.  17,969;  D.  17,614.) 

SKANDINAVEN  . Chicago 

TENNESSEE. 

HERALD-TRANSCRIPT . Peoria 

JOURNAL  . Peoria 

INDIANA. 

NEWS-SCIMITAR . Memphis 

BANNER . . . Nashville 

TEXAS. 

RECORD . Fort  Worth 

NEWS-TRIBUNE  . Marion 

THE  A\'E  MARIA . Notre  Dame 

CHRONICLE . Houston 

IOWA. 

WASHINGTON. 

CAPITAL . Dei  Moines 

POST-INTELLIGENCER . Seattle 

RFC.I.STFR  fc  I  fader . Dei  Moines 

WISCONSIN. 

THE  TIMES-JOURNAL . Dubuque 

EVENING  WISCONSIN . Milwaukee 

KANSAS. 

CAPITAL . Topeka 

KENTUCKY. 

COURIER-JOURNAL . Louisville 

CANADA. 

~  ALBERTA.  ~ 

1  HERALD .7. .  .77.  .T.  .Ciliiia 

TIMES . Louisville 

BRITISH  COLUMBIA. 

LduiSIANA. 

WORLD . Vancouver 

ITEM . New  Orleans  j 

TIMES-DEMOCRAT . New  Orleans  1 

ONTARIO. 

FREE  PRESS . London 

MARYLAND. 

QUEBEC. 

THE  SUN . Baltimore 

has  a  net  paid  circulation  of  124,000 
copies  daily,  80,0(X)  of  which  are 
served  in  Baltimore  homes. 

MICHIGAN. 

LA  PATRIE . Montreal 

LA  PRESSE  (Ave.  Cir.  lor  1911,  104.197),  Montreal 

TRADE  PAPERS. 

PATRIOT  . Jackson 

The  Six  Months  Average  Was 

A. A. A.  Figures . D .  1 0,366 ;  S .  1 1 ,289 

NEW  YORK. 

RETAIL  BAKER . New  York 

MINNESOTA. 

TRIBUNE!,  Mom.  &  Eve . Minneapolis 

MISSOURI. 

DAILY  Cc  SUNDA  Y  GLOBE . Joplin 

POST-DISPATCH . St.  Louis 

MONTANA. 

MINER  . Butte 

Keokuk  to  Advertise. 

The  city  of  Keokuk,  la.,  has  signed 
an  agreement  with  the  Keokuk  Indus- 
fial  .Association  for  the  payment  of 
$I>,01:0  antnially  for  three  years,  in  retu'n 
for  which  the  industrial  association  will 
collect  and  distribute  advertising  matter 
relative  to  Keokuk,  with  a  view  to  bring¬ 
ing  new  factories  to  that  place. 

NEBRASKA. 

FROE  PRESSE  (Cir.  128,384) , . .  .Uncoln 

NEW  JERSEY. 

PRESS . Asbury  Park 

JOURNAL . Elizabeth 

TIMERS . Elizabeth 

COURIER-NEWS  .  . . . Plainfield 

The  Home  Circulation 

of  the  New  Orleans  Stales  is  the  largest  in 
the  South.  Net  average  for  January,  31,4h5 
daily,  guaranteeci  and  sworn  to.  Over  17,- 
OOU  are  delivered  by  carrier  into  the  homes 

_  NEW  MEXICO.  1 

MORNING  JOURNAL . Albuquerque 

This  is  the  most  result-producing  circula¬ 
tion  in  New  Orleans.  The  Daily  States  is 
the  only  New  Orleans  paper  publishing  its 

NEW  YORK. 

BUFFALO  EVENING  NEWS ....  Buffalo 
BOLLETTINO  DELLA  SERA.  New  York 

EVENING  MAIL  . . New  York 

STANDARD  PRESS . Troy 

RECORD . . Troy 

larly  on  its  front  page. 

DAILY  STATES  cleans 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 

Sek  AfCBts— AdvertiBBc 

New  York  Chicago  Kansas  City 

1 
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Exit  Tribune :  Enter  Examiner 

After  half  a  century  the  Chicago  Tribune,  in  February,  1912,  takes  second  place.  It  is  beaten  by  the  Chicago  Examiner  in  the  two  most 
important  branches  of  the  newspaper  business — total  display  advertising  by  columns,  and  total  department  store  advertising,  not  only  by 
columns,  but  by  actual  lineage.  Here  are  the  official  figures  taken  from  the  Washington  Press,  that  independent  audit  company: 

Department  Store  Advertising,  February,  1912 

EXAMINER,  -  -  88,531  lines  ||  TRIBUNE,  -  -  -  86,779  lines 

Xotal  Display  Advertising,  February,  1912 

EXAMINER,  1457.97  columns  *  1 1  TRIBUNE,  -  1445.60  columns 

The  reason  for  the  above  is  very  simple.  The  circulation  of  the  Chicago  Examiner  among  the  buying  classes  is  so  much  greater  than 
that  of  the  Tribune  that  advertising  supremacy  is  naturally  bound  to  follow  circulation  supremacy. 


By  the  official  figures  of  the  Association  of  American  Advertisers,  the 
Examiner’s  net  paid  Sunday  circulation  for  December,  1911,  is  546,008, 
which  is  200,000  more  than  the  claimed  circulation  of  the  Sunday 
Tribune.  The  Examiner’s  city  circulation,  during  week-days,  by  the 
same  official  figures,  has  averaged  186,731  during  the  last  six  months 
of  1911.  This  is  65,000  MORE  than  the  CLAIMED  city  circulation 
of  the  Chicago  Tribune. 


Of  the  twelve  department  stores  in  Chicago,  the  Washington  Press 
February  report  shows  that  the  Examiner  GAINED  in  every  one  of 
them,  its  total  gain  over  February,  1911,  being  22,779  lines.  The 
Tribune  LOST  in  nine  of  these  department  stores. 

Incidentally,  the  Examiner  is  the  only  Chicago  morning  newspaper 
which  carries  ALL  the  State  Street  department  stores  in  its  week-day 
issues. 


*1  lie  '\V:isliiii>ituii  I’res.s  ri-i)ort>  fr  l'eliniar\  furtlicr  .-ihow  that  the  Examiner's  .s^ain  in  display  advertising  was  1U3.01>  col¬ 
umns  of  •'inn  lines,  or  llO.I.')  columns  ot  ■Jt<o  lines,  which  is  tlie  Examiner’s  column  length.  This  110. l-i  column  gain  is  v 

the  greatest  gain  of  any  Cliicago  newspaper,  either  morning  or  afternoon. 

To  people  whose  business  it  is  to  study  and  to  understand  the  rise  and  fall  of  newspapers,  the  above  facts  are  fraught  with  the  greatest 
significance.  It  is  the  first  chapter  in  the  new  era  of  journalism  in  Chicago.  The  succeeding  chapters  will  be  told  as  the  months  of  1912 
roll  on.  Watch  the  Examiner  grow.  The  scenes  have  shifted. 

Enter  Examiner :  Exit  Tribune 


SOUTHWEST  AD  MEN  MEET. 

Hold  Big  Convention  at  Leavenworth 
and  Elect  New  Officers. 

(Special  Cui  responJence.) 

Lk.wexwoktu,  Kan.,  .Marcli  '2. — E.  E. 
Johnson,  of  Dallas,  lex.,  was  elected 
jiresident  of  the  Southwest  Uivi>ii>n  of 
the  .Associated  .Advertising  Clubs  of 
.America  in  annual  session  at  Leaven- 
wiirth  recently.  (.)ther  officers  elected 
are:  W.  H.  Bowman,  Leavenworth,  vice- 
president  ;  VV.  H.  Rankin,  Topeka,  sec¬ 
ond  vice-president;  R.  E.  Henry,  Fort 
Worth,  Tex.,  secretary;  S.  AI.  Goldherg, 
K:insas  City,  treasure:'. 

I'he  directors  are:  W.  Hawkins,  Kan¬ 
sas  City;  R.  S.  Ruble.  Denver;  Otto 
Barth,  Topeka;  H.  G.  Price,  Neosho, 
.Mo.,  and  P.  D.  Smith,  Oklahoma  City. 

The  convention  closed  with  a  banquet 
at  the  National  Hotel,  at  which  plates 
were  laid  for  more  than  300.  Warden 
R.  W.  McClaughry,  of  the  Federal 
prison,  presided  as  toastmaster,  and  the 
speakers  included  Governor  Stidjbs  of 
Kansas ;  E.  St.  Elmo  Lewis,  advertis¬ 
ing  manager  of  the  Burrough  Adding 
Machine  Co.,  of  Detroit;  M.  'V.  Car- 
roll,  State  immigration  inspector  of 
.Missouri,  and  C.  W.  McDermitt,  presi¬ 
dent  of  the  Toronto  (Can.)  .\d  Club. 

S.  N.  Spotts,  president  of  the  South¬ 
west  Division,  was  unable  to  attend 
because  of  illness,  but  heard  practically 
all  of  the  addresses  by  means  of  a  spe¬ 
cial  direct  telephone  connection  between 
the  banquet  hall  and  his  apartment  in 
Kansas  City. 

Mr.  Spotts  was  presented  with  a  sil¬ 
ver  loving  cup  by  the  convention.  The 
presentation  address  was  delivered  over 
the  telephone  by  F.  A.  Crittenden,  ad¬ 
vertising  manager  of  Washer  Brothers, 
Fort  Worth,  Tex. 


The  Churchman  Sold 

Ihe  Churchman,  the  Episcopal  Church 
weekly,  imblished  in  .\ew  York  City,  has 
been  sold  for  M.  11.  Mallory, 

R.  H.  Mallory  and  Silas  McBee  have 
retired  and  the  management  of  the  paper 
is  now  in  the  hands  of  a  committee  of 
the  stockholders,  with  (ieorge  Zahriskie 
as  chairman,  and  E.  C.  Huntington  as 
secretary.  Benjamin  W.  Wells,  a  mem 
her  of  the  Chnrchman  staff  for  many 
years,  has  been  jjlaced  teniitorarily  in 
editorial  charge.  It  is  understood  tha' 
a  new  corporation  will  be  formed  within 
a  short  time. 

Survey’s  Press  Bureau. 

The  Survey,  a  magazine  devoted  to 
social,  charitable  and  civic  matters,  at 
10.')  East  Twenty-second  street.  New 
York,  has  established  a  press  bureau, 
the  object  of  which  is  to  supply  news¬ 
papers  free  of  charge,  each  week,  an  ar¬ 
ticle  on  some  welfare  or  educational 
topic.  The  Survey  is  not  a  commercial 
enterprise,  but  is  issued  by  the  Charities 
Committee. 

The  Progress  of  Jackson,  Mich. 

Jackson,  Mich.,  has  made  such  phe¬ 
nomenal  progress  industrially  the  past 
live  years  that  it  requires  three  big  spe¬ 
cial  editions  of  the  Jackson  Patriot, 
issued  at  weekly  intervals,  to  tell  about 
it.  That  the  'business  element  of  the 
city  appreciates  'he  pa't  the  Patriot  has 
played  in  the  splendid  growth  of  the  city 
is  shown  in  the  great  volume  of  local 
advertising  carried  in  each  edition. 

Magazines  Will  Run  Convention  Ads. 

Between  twenty-five  and  thirty  maga¬ 
zines  of  national  circulation  will  carry 
full-page  advertisements  of  the  big  ad 


men's  convention  to  be  held  at  Dallas 
next  .May.  I'he  space  will  he  given  free. 

CHANGES  IN  INTEREST. 

Ci.i.NToN,  la.— E.  Burzlass,  of  Clin¬ 
ton.  owner  of  tile  (ierman  .\nzeiger, 
has  purchased  the  Deodochter,  of  iiter- 
ling.  111.,  a  German  jiaiier,  and  will  com¬ 
bi. ne  it  w  ith  the  .\nzeiger. 

S.vx  JosK,  Cal. — Will  M.  Hines,  a 
local  newspaper  man,  has  purchased  a 
half-interest  in  the  San  Jose  Post. 

Wooiii-.'xii.  Wash. — The  Echo  has 
been  purchased  by  R.  C.  Julian,  of  East¬ 
ern  Washington,  from  R.  X.  Crismas. 

E'oke.st,  O. — It  is  reported  that  the 
Eorest  Review,  for  twelve  years  con¬ 
ducted  by  J.  C.  Shule'.  and  the  Forest 
.Advertiser,  lately  purchased  by  O.  M. 
Harper,  have  been  bought  'by  a  Mr. 
.Manson.  a  newcomer  in  the  town. 

Afoi.iXE,  111. — P.  .A.  Bomann.  publisher 
of  the  semi- weekly  German  paper,  the 
Rock  Island  Moline  Volks-Zeitung,  has 
sold  his  interest  in  the  paper  to  Werner 
Klo.ste'mann,  of  Norfolk,  Neh. 

North  Y.vkim.v,  Wash. — J.  -Clifford 
Kaynor  now  owns  the  controlling  in¬ 
terest  in  the  Record  Press,  publishers 
of  the  Evening  Record. 

L.vkf.vif.w,  Ore. — R.  E.  Koozer,  for¬ 
merly  business  manager  of  the  Lake- 
view  Herald,  has  purchased  a  half¬ 
interest  in  the  Lake  County  Examiner 
and  has  begun  work  as  editor  and  man¬ 
ager  of  that  paper. 

Miuoi-eburc.  N.  Y. — Paul  B.  Mattice 
has  purchased  the  Gazette  from  Mrs. 
J.  E.  A’oung. 

Rocky  Ford,  Col. — William  Hoyls,  of 
Salida,  has  purchased  a  half  interest  in 
the  Rocky  Ford  Tribune. 

Lixx,  Kan. — J.  M.  Best,  editor  of  the 
Clifton  (Kan.)  News,  has  purchased  the 


Linn  Digest  and  will  place  a  manager 
in  charge  of  it. 

L.v.n’c.vster,  Pa. — The  Labor  Leader, 
for  more  than  twenty  years  owned  by 
Percy  Carpenter,  has  beeti  sold  to  Harry 
Wiiinerling.  E.  E.  Greenawalt,  who  has 
been  connected  with  the  paper  as  asso¬ 
ciate  editor  since  its  establishment  in 
January,  lf<92,  now  assumes  editorial 
charge. 

Belvidere,  S.  D.  —  The  Belvidere 
Times,  a  local  weekly,  has  been  pur¬ 
chased  by  Lester  Haynes  from  E.  L. 
Senn. 

CoTT.VGE  Grove,  Ore. — Harry  Tat- 
madge,  former  owner  of  the  West 
Union  (la.)  Gazette,  has  purchased  the 
Cottage  Grove  Leader. 

Griffin,  Ga. — J.  H.  L.  Baxter,  for¬ 
merly  of  Syracuse,  N.  A’.,  is  now  in 
charge  of  the  Griffin  Daily  and  Weekly 
.News  and  Sun,  succeeding  Robert  L. 
Duke,  who  retires  from  active  charge. 

Lindsborc,  Kan.  —  .Anna  Carlson’s 
newspaper,  the  Lindsborg  News,  and 
the  Lindsborg  Record,  of  which  J.  O. 
Stromquist  has  been  editor,  have  been 
consolidated  and  will  be  known  as  the 
News,  witli  Miss  Carlson  as  the  editor. 

The  Linotype  Bulletin. 

The  Linotype  Bulletin,  published  by 
the  Mergenthaler  Linotype  Co.,  has  of 
late  been  greatly  improved.  L.  .A.  Horn- 
stein,  the  advertising  manager  of  the 
company,  was  for  years  engaged  in  daily 
journalism.  He  thoroughly  understands 
both  the  editorial  and  mechanical  de¬ 
partments,  and  is  therefore  able  to  pro¬ 
duce  just  the  kind  of  a  house  organ 
that  linotype  users  desire. 
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CHICAGO  NEWS  NOTES 

Sacred  Precincts  of  Press  Club  In' 
vaded  by  Suffragettes,  Who  Read 
“The  Desecration  of  Independ¬ 
ence” — John  Lee  Mahin  and  Family 
Sail  for  France — Chicago  Post  Has 
New  Circulation  Scheme. 

(  V/’r.iii/  Corrcsf'oittIfnI.') 

Cnu.\(M>,  Marcli  7. — John  !•'.  war 

correspondent,  has  witlidrawn  as  a  cjiidi 
dale  for  the  Kepulrlican  noininalion  for 
Congress  in  the  Ninth  Conuressional 
1  )i>trict. 

U'.  \\ .  C.  (iriflith,  aKcd  foiirleen 
editor,  general  manager  and  pnh!  sher 
of  the  Voting  American  (iolfer.  a 
monthly  golf  magazine  issued  in  Chi¬ 
cago,  is  in  the  Kast.  He  called  on  I’resi- 
ilcnt  Taft  this  week. 

“Long  suffering  suffragettes"  invaded 
the  precincts  of  the  Press  Club  of  Chi¬ 
cago  1  hursday  of  last  week,  and  in  the 
presence  of  more  than  2<K)  members 
drafted  and  read  "The  Desecration  of 
IndeiKMidence,”  a  satire  on  woman  suf¬ 
frage.  The  occasion  was  the  leap  year 
stag  and  smoker  given  new  members 
.\lbert  Cone  and  J.  L'.  Higginbotham 
were  the  invading  “sufferers." 

John  Lee  Mahin  an<l  family  have 
siiiled  for  Lurope  on  the  steamshiii 
I'rance,  the  newest  and  finest  of  the 
steamers  belonging  to  the  Trench  line 
Mr.  Mahin  will  accompany  his  familj 
ahroad  and  will  leave  them  there  for 
the  summer. 

James  William  Pattison,  editor  of  the 
Tine  .\rts  Journal,  and  a  recognized  au¬ 
thority  on  municiiial  conditions  and  mu¬ 
nicipal  improvement,  in  the  current  is¬ 
sue  of  that  paper  upholds  Chicago  as 
having  possibilities  which,  if  used  to 
their  best  advantage,  would  make  it  the 
most  beautiful  city  in  the  world. 

The  Chicago  Post  has  launched  a 
Michigan  summer  resort  lot  scheme  as 
a  circulation  booster.  If  you  pay  a  small 
sum  and  subscribe  for  the  paper  si.N 
months  you  get  a  lot  on  a  lake  near 
Muskegon. 

Kussian  folk  lore,  songs  and  dances 
were  features  of  an  entertainment  given 
at  the  Press  Club  of  Chicago  Satunlai 
night.  All  the  music  of  the  program 
was  by  Russian  composers.  Several 
vocal  selections  were  rendered  by  Mmc. 
Kmil  Tate,  and  “The  Renunciation  of 
Ivan”  was  read  by  Trank  Graham,  an 
attache  of  the  Russian  consulate  in  Chi¬ 
cago. 

Bradley  J.  Smollen,  of  Racine,  Wis  , 
for  the  past  several  'uonths  connec:ed 
with  the  Milwaukee  Sentinel,  has  ac¬ 
cepted  a  position  as  night  telegraph  edi¬ 
tor  of  the  Chicago  Kxaminer. 

Ignoring  the  signilicance  of  leap  year 
concerning  proposals  and  the  absence  of 
a  twcn'y-fifth  anniversary  of  a  Teb.  29 
wedding,  one  couple  selected  leap  year 
day  for  the  celebration  of  their  nuptials. 
They  were  Miss  Tlnra  Samter,  spec'a! 
writer  for  a  Chicago  newspaper,  and 
John  Seymour  Winslow,  son  of  Judge 
John  B.  Winslow,  chief  justice  of  the 
Supreme  Court  of  Wisconsin.  The 
couple  appeared  at  Judge  Theodore 
Brentano's  chambers  shortly  before  noon 
and  asked  to  be  married.  The  mar¬ 
riage  ceremony  was  performed  imme¬ 
diately. 


Louis  Hoffman,  general  manager 
of  the  International  Publishers’  Supply 
Company,  of  New  York,  who  has  been 
spending  some  time  in  New  Orleans  or¬ 
ganizing  a  local  distributing  branch  for 
his  company,  will  make  a  leisurely  trip 
homeward,  visiting  all  the  larger  cities 
en  route. 


THAYER  BUYS  MAGAZINE. 


Smart  Set  Publiaher  Acquires  Con¬ 
trol  of  Polo  Monthly. 

i  John  .\dams  Thayer,  publisher  of  the 
I  Smart  Set  .Ma.gazine,  has  taken  over  the 
;  Clubman  Publishing  Co.,  publisher  of 
!  the  Polo  Monthly  and  Clubman.  It  will 
'  be  published  in  the  future  by  the  John 
.■\<lam>  Thayer  Corporation. 

The  Polo  Monthly  made  its  appear- 
Amce  last  November,  and  was  later  com- 
!  bine.l  w  ith  tbe  Clubman,  which  was  es- 
I  tablisl.cd  several  years  ago.  The  name 
:  f  the  magazine  w  ill  be  changed  to  Polo 
;  ird  the  Country  Clubman.  It  will  be 
!  (lev  t.  I  largely  to  amateur  outdoor 
sports  and  pastimes.  Trancis  D.  Hun- 
]  ter  w  ill  covtinue  as  editor. 

ORANGE  BLOSSOMS. 

Porter  Caruthers.  of  the  S.  t'.  BecK- 
with  Special  .\gency.  was  married  on 
Wednc'ilay,  March  ti,  at  Holly  Springs, 


PoRIF.a  C.VRrTlIKKS. 


.Miss.,  to  Miss  Hattie  .Mai  l)anc\.  at  the 
resilience  of  the  bride’-  father. 

HEEGSTRA  OPENS  AGENCY. 


Late  Advertitingt  Manager  of  the  J.  V. 
Farwell  Co.  in  Businett  for  Himielf. 

II.  Walton  Heegstra.  formerly  adver¬ 
tising  manager  of  the  John  Farwell 
Co..  Marshall  Field  &  Co.  and  the  West¬ 
ern  Electric  Co.,  of  Chicago,  and  several 
la'ge  Eastern  concerns,  is  sending  out 
to  advertisers  generally  an  attractive  an¬ 
nouncement  of  the  fact  that  he  has  es¬ 
tablished  in  Chicago  a  complete  adver¬ 
tising  and  merchandising  service. 

Mr.  Heegstra  is  active  in  the  educa¬ 
tional  \.-ork  of  the  .\ssociated  .-Ndvertis-  j 
ing  Clubs  of  .America,  and  is  a  forceful 
advocate  of  honesty  in  advertising. 
Within  tbe  recent  past  he  has  addressed 
the  Milwaukee  .-Ad  Club,  the  W’isconsin 
Retail  Furniture  Dealers’  .Association, 
the  Marquette  University.  Milwaukee; 
the  Illinois  Clothiers’  .Association,  the 
Benj.  Franklin  Club.  Chicago,  and 
is  On  the  program  of  the  coming  con¬ 
vention  of  the  .Affiliated  .Ad  Clubs’  con¬ 
vention  in  Detroit  in  June  and  the  Mid¬ 
dle  St.ites  convention  of  the  .A.  .A.  C. 
of  .A.  at  Toledo  in  June. 

Edward  T.  White  Join*  Sun  Staff. 

Edward  T.  White,  who  for  the  past 
five  years  has  had  charge  of  the  adver¬ 
tising  T>f  the  New  A’ork  Evening  Jour¬ 
nal  in  the  Brooklyai  field,  has  joined  the 
general  staff  of  the  New  A'ork  Sun. 
Mr.  White  has  had  a  wide  and  varied 
experience  in  the  advertising  fiehl,  hav¬ 
ing  in  the  past  been  prominently  con¬ 
nected  with  the  Kansas  City  Times,  Chi¬ 


cago  Times,  Cincinnati  Times-Star  and 
Kansas  City  AA’orld.  He  was  advertis¬ 
ing  manager  of  the  latter  paper  during 
the  ownership  of  the  Scripp  McRae 
League. 


BUFFALO  CLUB  STAYS  OUT. 


I  Lay*  on  the  Table  for  a  Year  Que*- 
tion  of  Joining  N.  A.  C.  C. 

The  Buffalo  .Ad  Club  has  definitely 
committed  itself  to  the  Monroe  Doc¬ 
trine  of  neighborly  affiliations  for  the 
lirevention  of  entangling  foreign  alli¬ 
ances.  At  the  regular  mee  ing  and 
luncheon  hell  Feb.  21  the  members  ap¬ 
proved  the  action  of  its  representatives 
at  tlie  board  of  directors  meeting  of 
the  Four  Club  .-Association  licld  in  De¬ 
troit.  when  it  was  decided  to  lay  on 
the  table  for  the  term  of  one  year  the 
question  of  joining  the  National  .Asso¬ 
ciation  of  .-Advertising  Clubs. 

“The  board  of  directors  of  tbe  De¬ 
troit.  Cleveland.  Rochester  and  Buffalo 
-Ad  clubs  decided  at  the  meeting  that 
the  National  .-Association  at  present  of¬ 
fers  no  advantages  which  we  do  not  al¬ 
ready  possess.”  said  Charles  R.  Wiers 
who.  with  DeT'orest  Porter,  attended 
tl’.e  meeting.  “The  association  in  invit¬ 
ing  us  to  join  pleaded  for  our  support, 
but  so  far  as  we  were  able  to  discover 
it  represents  nothing  which  we  feel  re¬ 
quires  our  backing.  On  the  other  hand, 
the  affiliation  of  four  clubs  is  really  of 
great  value  to  us.  and  we  ought  to  de- 
vrte  all  our  efforts  to  that  organization.” 

CHANGES  IN  INTEREST. 

Gii.roy,  Colo. — T.  C.  Duffy  has  pur¬ 
chased  the  Gazette  from  Bunkers  &  Bur- 
land. 

R(k  K  Isi.  vxn,  111. — P.  .A.  Domann, 
imblisher  of  the  semi-weekly  German 
paper,  the  Rock  Island-Moline  Volk- 
Zeitung,  has  sold  his  interest  in  the  paper 
to  Werner  Klostermann,  of  Norfolk, 
Neh. 

Kl.vm.vth  F.M-i.s,  Ore. — The  Chroni¬ 
cle  and  morning  Pioneer  Press  have 
been  purchased  by  Samuel  M.  Evans,  of 
Sacramento,  a  writer  on  the  Sunset 
Magazine,  and  consolidated. 

New  A'ork,  N.  A’. — The  International, 
of  which  B.  Russell  Herts  was  formerly 
editor,  will  be  published,  beginning  with 
its  March  issue,  by  the  Viereck  Publish¬ 
ing  Co.,  for  the  Moods  Publishing  Co. 

Chickasha,  Okla. — The  Star  and 
Journal  plant  has  been  sold  to  Geo.  T 
Brown,  of  Paducah,  Ky.,  who  will  pub¬ 
lish  an  independent  newspaper. 


STEFFENS  BUNKED,  SAYS  BURNS. 

Noted  Detective  Addre**e*  Friend* 

of  Well-Known  Magazine  Writer. 

Intimate  friends  of  Lincoln  Steffens, 
the  well-known  magazine  writer,  heard 
Detective  William  J.  Burns  tell  the  story 
of  the  dictagraph  and  the  McNamara 
indictments  at  the  Liberal  Club,  New 
A’ork,  Thursday  evening.  The  audience, 
which  was  admittedly  hostile  at  the  be¬ 
ginning  of  the  address,  remained  to 
applaud. 

Mr.  Burns  declared  that  Steffens  had 
been  made  the  victim  of  a  “cruel”  hoax 
in  Los  .Angeles.  “They  bunked  him,” 
j  said  Burns,  and  he  explained  with  such 
detail  that  the  audience  agreed  with  him. 


Air.  and  Mrs.  William  Randolph 
Ilearst  entertained  at  dinner  Thursday 
evening,  at  their  home  on  Riverside 
Drive,  in  honor  of  .Ali  Kuli  Khan, 
Charge  d’.Affairs  of  the  Persian  Lega¬ 
tion  in  Washington,  and  his  wife  Mme. 
.Mirza. 


NOTES  OF  THE  AD  FIELD. 

Harry  C.  Griffith,  publishers’  repre¬ 
sentative,  Brunswick  Building,  New 
A’ork,  has  added  the  -Altoona  (Pa.) 
Times  to  his  list  of  papers.  The  Times 
has  a  claimed  circulation  of  over  11,000. 

The  Saturday  Evening  Post,  World's 
Work  and  Everybody’s  Magazine  will 
be  used  by  the  Greater  Des  Moines 
Committee  in  its  municipal  advertising 
campaign  for  1912.  Six  quarter-page 
and  two  100-line  advertisements  will  be 
used  in  the  Saturday  Evening  Post,  six 
full  pages  in  World’s  AA'ork  and  six 
half  pages  in  Everybody’s. 

The  Jobbers  and  Manufacturers’  Bu- 
rea  uof  Little  Rock  (.Ark.)  Chahber  of 
Commerce  is  to  inaugurate  an  advertising 
c  mpaign  to  call  attention  to  the  city  as 
a  business  and  shopping  center. 

The  A’ellow  Pine  Manufacturers’  -As¬ 
sociation  at  its  New  Orleans  convention 
decided  to  levy  an  assessment  of  two 
cents  per  1.000  feet  on  all  lumber  manu¬ 
factured  by  members  of  the  association 
for  the  purpose  of  producing  a  fund 
for  advertising  the  use  of  wood  as 
"gainst  cement.  This  means  an  income 
of  $"<0,000  a  year  to  he  devoted  to  ad- 
eriising  purposes.  I  ■  *1 

Norwich,  t’onn.,  is  planning  an  ad¬ 
vertising  campaign. 

1  he  Retail  Merchants’  .Association  of 
Portland,  Ore.,  has  appointed  a  commit¬ 
tee  to  make  a  thorough  investigition  of 
dishonest  advertising  and  report  the 
facts  to  the  State  authorities.  Oregon 
has  a  law  against  fake  advertising,  hut 
it  has  not  been  enforced. 

-A  plan  is  on  foot  among  the  business 
men  of  Ogdensburg,  N.  A’.,  to  carry  on 
a  newspaper  advertising  campaign  to  e-\- 
ploit  the  attractions  of  the  district  as  a 
summer  resort.  The  Saturday  Evening 
Post,  World’s  Work  and  Everybody’s 
Magazine  will  be  used. 

Special  Lecture*  on  JournaIi*m. 

James  Melvin  Lee.  editor  of  Judge 
and  director  of  the  School  of  Journalism 
of  New  York  University,  has  arranged 
for  a  series  of  special  lectures  to  be 
given  during  the  year.  The  lecturers  in¬ 
clude  Dr.  Edward  E.  Slosson,  literary 
edi'or  of  the  Independent:  Norman 
Hapgood,  editor  of  Collier’s  Weekly; 
Leroy  Fairman,  editor  of  .Advertising 
and  Selling ;  Hamilton  Holt,  editor  of 
the  Independent ;  Walter  Lindner,  atto- 
ney  for  Leslie’s  Weekly;  Duncan  M. 
Smith,  of  the  Chicago  Daily  News;  Ed¬ 
ward  J.  Wheeler,  editor  of  Current  Lit¬ 
erature,  and  William  Seaver  Woods, 
editor  of  the  Literary  Digest. 


Chicago  Po*t’*  Boo*ter  Supplement*. 

On  last  Saturday  the  Chicago  Eve¬ 
ning  Post  issued  a  twelve-page  textile 
supplement,  the  last  of  a  series  of  four 
issues  devoted  to  the  boosting  of  Chi¬ 
cago  as  a  great  central  market.  The 
supplement  contained  a  numbe"  of  au¬ 
thoritative  .special  articles  of  special  in¬ 
terest  to  the  textile  and  allied  tradis 
and  carried  a  large  amount  of  special 
advertising. 


The  Oldest  Newsgirl. 

The  oldest  “newsgirl”  in  the  United 
States  is  said  to  be  Miss  Anna  Eliza 
Beach,  of  Caldwell,  N.  J.,  who,  although 
she  has  celebrated  only  seventeen  birth¬ 
days,  is,  nevertheless,  seventy-two  years 
old.  She  was  born  Feb.  29,  1840.  She 
is  as  lively  as  a  cricket  and  covers  her 
route  every  day,  rain  or  shine. 


CfAAD  TBE  CUB 
iiJVvUr  REPORTER 


March  9,  1912. 
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DIREQORY  OF  ADVERTISING  AGENTS 


General  Agents 


Publishers’  Representatives 


ADVERTISERS’  SERVICE 

5  Bsekman  St.,  New  York 
Tel.  Cortlandt  31SS 

AMERICAN  SPORTS  PUB.  CO. 

21  Warren  St.,  New  York 
Tel.  Barclay  7095 
ARMSTRONG,  COLLIN  ADV.  CO. 
115  Broadway,  New  York 
Tel.  4280  Rector 

GEORGE  W.  BRICKA.  Adv.  Agent. 
114-116  East  28tli  St.,  New  York 
Tel.  1528  kUd.  Sq. 
DEBEVOISE,  FOSTER  CO. 

15-17  West  38tli  St..  New  York 
Tel.  Murray  Hill,  5235 
FRANK,  ALBERT  A  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 

HOQUET  ADVERTISING 
New  York  Office, 

20  Vesey  Street 

Tel.  Cortlandt  2252 
Toronto  Office, 

23  Scott  Street, 

Tel.  Adelaide  1749 

HOWLAND.  HENRY  S.,  Adv.  Ag’ey 
20  Broad  St.,  New  York 
Tel.  Rector  2573 
KIERNAN,  FRANK  &  CO., 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 

LEDDY,  JOHN  M. 

41  Park  Row,  New  York 
Tel.  Cortlandt  8214-15 

NAMROD  ADVERTISING  AGENCY 
926  Tribune  Bldg^  New  York 
Tel.  Beekman  2820 
MEYEN,  C.,  dk  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 
SECURITIES  Mi\.  AGENCY 
27  William  St.,  New  York 
Tel.  Broad  M20 

ILLINOIS 

GUENTHER-BRADFORD  &  CO. 

64  W.  Randolph  St.,  Chicago 
Newspaper  and  Magazine  Advertising 

PENNSY^ANlA 

RUBINCAM  ADV.  AGENCY 
Drexel  Bldg.,  Philadelphia 
Tel.  Lombard  2152 


ALCORN.  FRANKLIN  P. 

Flatiron  Bldg.,  New  York 
Tel.  Gramercy  666 

ALCORN.  GEORGE  H. 

405  Tribune  Bldg.,  New  York 
Tel.  Beekman  2991 

BARNARD  &  BRANHAM 

Brunswick  Bldg.,  New  York 
Boyce  Bldg.,  Chicago 
Tel.  Madison  Sq.  6380 

BRYANT,  M.  D.,  CO.,  Inc. 

200  Fifth  Ave.,  New  York 
Tel.  Gram  ercy  2214 

BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  New  York 
Tribune  Bldg.,  Chicago 
Chemical  Bldg.,  St.  Louis 
Tel.  Madison  Sq.  6187 

EPPSTEIN,  CLYDE  E. 

45  West  34th  St.,  New  York 
Tel.  Murray  Hill  6454 

GRIFFITH,  HARRY  C.. 

Brunswick  Bldg.,  New  York 
Tel.  Madison  Sq.  3154 

KELLY.  C.  F.,  &  CO. 

Metropolitan  Bldg.,  New  York 
People’s  Gas  Bldg.,  Chicago 
Tel.  Gramercy  3176 

LINDENSTEIN,  S.  G. 

118  East  28th  St.,  New  York 
Tel.  Madison  Sq.  6556 
30  North  Dearborn  St.,  Chicago 

NORTHROP,  FRANK  R. 

225  Fifth  Ave.,  New  York 
Tel.  Madison  Sq.  2042 
PAYNE  A  YOUNG 

747-8  Marquette  Bldg.,  Chicago 
30  West  33d  St.,  New  York 
Tel.  Mad.  Sq.  6723 
PUTNAM,  C.  I. 

45  W.  34th  St.,  New  York 
Tel.  Murray  Hill  1377 

VERREE  &  CONKLIN.  Inc. 

225  Fifth  Avenue,  New  York 
Tel.  Madison  Sq.  962 
WARD,  W.  D.  ^ 

Tribune  Bldg.,  New  York 
Tel.  Beekman  3108 

WAXELBAUM,  BENJAMIN 

189  East  Broadway,  New  York 
Tel.  Orchard  5300 


AD  FIELD  PERSONALS.  ADVERTISING  MEDIA 


J.  VV.  Booth,  advertising  manager  of  j 
the  Missouri  Pacific  Railway  Co.,  St.  j 
Louis,  addressed  the  Advertisers’  Club  I 
of  Milwaukee  last  week,  on  “Intensified  , 
•Advertising.”  ! 


MEXICO 

THE  PUBLICITY  COMPANY 
San  Diego.  9,  City  of  Mexico,  Men. 

CUBA  •ncMVEST  INdIe^ 

THE  BEERS  ADV.  AGENCY 
Cuba  37,  Altos 
Havana,  Cuba 

Frank  Presbrey  Co.,  N.  Y.  Corr. 


TALKS  TO  ADCRAFTERS. 

“How  to  Increase  Faith  in  Yourself” 
was  the  subject  upon  which  M.  J.  Wil 
son,  of  the  Blackman  Ross  Agency,  gave 
a  very  effective  lecture  last  Thursday 
evening  before  the  Adcrafters  of  New 
York  at  the  Twenty-third  street  Y.  M 
C.  A.  The  second  speaker  of  the  even 
ing  was  C.  C.  Moore,  advertising  man 
ager  Sterling  Debenture  Corporation 
and  his  subject  was  “Ideas  versus  Edit 
cation  in  Advertising.” 

hollowing  the  addresses  a  discussion 
took  place  on  what  the  members  con 
sidered  the  best  ads  published  during  the 
last  week. 


Walter  Gunn,  of  the  Vanderhoff  Gunn 
Co.,  Prince  .Albert,  Sask.,  has  been  ap¬ 
pointed  publicity  commissioner  for 
Prince  -Albert,  at  a  salary  of  $’),0W  a 
year,  jirobably  the  largest  anujunt  paid 
by  any  city  in  Canada  to  a  publicity 
commissioner. 

•A.  A.  Christian,  adverlit.ing  manager 
of  Gimble  Bros.,  Philadelphia,  addressed 
the  members  of  the  Camden  (N.  J.)  Y. 
M.  C.  .A.  last  week  on  “The  Foundation 
Stones  of  Business.” 


ILLINOIS 

CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday  News¬ 
paper  west  of  New  York,  and  the  ^eat 
Home  Medium  of  the  Middle  West. 

WASHINGTON 


fiivslav  Zeese,  president  of  the  Zeese- 
Wilkinson  Co.  of  New  A'ork  City,  de 
livered  an  illustrated  lecture  on  “Coloi 
in  -Advertising”  before  the  Central  Y. 
-M.  C.  -A.,  Pittsburgh,  last  week. 


O.  W.  Simmons,  advertising  manager 
of  the  Tea  and  Coffee  Trade  Journal. 
-\’ew  i’ork,  is  making  an  e.'ctcnded  trip 
through  the  South  and  up  the  Missis.sippi 
V'alley  in  the  interests  of  that  paper. 


THE  SEATTLE  TIMES 

The  unmistakable  leader  of  the  Northwest. 
Ahead  of  all  American  newspapers  except  one 
in  total  volume  of  business  carried.  Circula¬ 
tion — Daily,  84,741;  Sunday,  84,203 — 80% 
ahead  of  its  nearest  home  competitor. 

A  matchless  record — an  unbeatable  newspaper. 


WEST  VIRGINIA. 

10  LEADING  DAILIES  IN  WEST 
VIRGINIA 

in  Wheeling,  Parkersburg,  Huntington,  Charles¬ 
ton,  Fairmont,  Clarksburg,  Grafton,  Elkins, 
Morgantown  and  SistersviTle.  Will  cover  the 
State’s  most  populous  centers  almost  as  thor¬ 
oughly  as  a  kousg  to  house  canvass.  Let  us 
submit  circulation,  population,  etc.  SMOOT 
ADVERTISING  AGENCY.  Parkersburg,  West 
Virginia.  Newspaper,  Street  Car  and  Outdoor 
Display  all  over  West  Virginia. 

THE  BLACK  Chicago  •  New  York  •  Pittsburgh, 
ni  a  IS  A  sin  f®''  20  years  the  coal  trades’  lead- 
UIAIHUNU  ing  journal.  Write  for  rates. 


H.  -A.  Xuttall,  well-known  newspaper 
advertising  man  of  Buffalo,  and  who,  on 
March  10,  becomes  advertising  manager 
of  the  Memphis  (Tcnn.)  Commercial 
Appeal,  was  married  in  Buffalo  last 
week  to  Miss  Daisy  Sandys,  of  that  city. 


G.  H.  Larke,  business  manager  of 
Boyce’s  weeklies,  the  Saturday  Blade 
and  Chicago  Ledger,  was  the  chief 
speaker  at  the  regular  meeting  of  the 
Detroit  -Adcraft  Club  last  week. 


Canadian  Ad  Men  Join  A.  A.  C.  A. 

A  Canadian  division  of  the  Associated 
Advertising  Clubs  of  America  was  or¬ 
ganized  at  Toronto  last  week.  Repre¬ 
sentatives  were  present  from  the  Mon¬ 
treal  Publicity  -Association,  Ottawa  Ad 
Club,  Peterhoro  Ad  Club,  Toronto  Ad 
Club  and  the  Hamilton  Ad  Club.  Offi¬ 
cers  were  elected  as  follows :  President, 
W.  A.  Lydiatt,  of  the  Toronto  Ad  Gub; 
first  vice-president,  William  Findlay,  of 
the  Ottawa  -Ad  Club;  second  vice-presi¬ 
dent,  J.  J.  Gallagher,  of  the  Montreal 
Publicity  Association;  secretary,  Adam 
F.  Smith,  of  the  Toronto  -Ad  Club; 
treasurer,  J.  R.  Aylesworth,  of  the  Ham¬ 
ilton  -Ad  Club. 


Ad  Men  to  Greet  Visitor*. 

The  St,  IvOuis  Advertising  Men’s 
League  plan  to  establish  a  booth  at 
Union  Station,  to  be  used  by  the  ad¬ 
vertising  men  passing  through  St.  Louis 
to  Dallas  for  the  annual  convention. 


ti.  St.  Elmo  Lewis,  president  of  the 
-Association  of  National  Advertising 
Managers  and  advertising  manager  of 
the  Burroughs  Adding  Machine  Co.,  of 
Detroit,  spoke  twice  in  Des  Moines  last 
week.  Following  a  talk  before  the  Des 
Moines  Ad  Men’s  Club  he  delivered  an 
address  in  the  evening  on  “The  Gospel 
of  Efficiency”  in  the  auditorium  of  the 
Capital  City  Commercial  College. 


Press  Clippings 


^  Everything  and  anything 
J  that  is  printed  in  any  news¬ 
paper  or  magazine,  ansrwhere — 
can  be  supplied  by 

BURRELLE 

46  Lalayene  Street.  New  York  dly 
BrTABI-lSHBD  A  ^UARTXB  OF  A  CZSTUXT 


Smith  T.  Bailey,  manager  of  the 
Bryce  &  Keller  Co.,  Louisville,  was  last 
week  elected  president  of  the  Louisville 
■Advertisers’  Club. 


“Try  our  perfecting  News  at 
5  cents.  It  is  guaranteed  not 
to  smut  or  offset  and  is  black 
and  clean.” 

SEND  FOR  SAMPLE 

F.  E.  OKIE  CO. 

Manufacturer*  Fine  Printinx  Ink* 
PHILADELPHIA.  PA. 


R.  C.  Dyer,  manager  for  tlie  Barn¬ 
hart  Type  Foundry  Co.,  was  the  prin¬ 
cipal  speaker  at  the  regular  lunch  meet¬ 
ing  of  the  Dallas  -Advertising  Club  last  ] 

week.  - 

Dr.  F.  -A.  Wynne,  of  the  Crocket  Ad¬ 
vertising  -Agency,  Dallas,  has  returned 
from  a  two  months’  trip  through  the 
Southeastern  States. 


TAKE  IT  TO 


TWrMTESTl 
ENGRAVERS^ 
ON  EARTH 


Wm.  S.  Bird,  for  some  time  adver¬ 
tising  manager  of  the  Baltimore  Sun, 
has  been  placed  in  charge  of  the  foreign 
advertising  for  the  Sun  in  the  Eastern 
territory. 


ION  TIME  Aa-nanRf 


OmSIWrO  ENGRAVING  I 

134  Nassau  StNY  4SiS4  Batlai 


SCOOP 


THE  LOVEJOY  CO.  *»tabH*he<l  i8s3 

THE  CUB  ELECTROTYPERS 

nr<nAnnnin  '  of  Electrotype  Machinery 

REPORTER  !  444-445  Pearl  Street  New  York 


Have  yon  acen 
America. 


Flaacor**?  ll*a  the  best  feature  for  editorial  pages  la 
Manx’s  Sunday  cartoons  arc  something  new. 

Best  dnily  Washington  letter. 

Samplei  of  all  at  these  for  a  postal  card.  If  your  paper  is  not  represented  in 
Washington  write  us. 

AMEUCAN  ’TELEGKAPH  PBESS,  Distrifll  National  Bank  BnUding,  WasUngton,  D.  C 

Complete  telegraph  and  telephone  "pony’’  and  special  news  reports  for  morning 
and  afternoon  dalles. 


Let  our  Mr.  Louis  A.  Hoffmann  quote 
you  on  his  line  of  proven  Newspaper 
Supplies,  especially  for  the  “Stereo”  dept. 

INTERNATIONAL  PUBLISHERS  SUPPLY  CO. 
Proven  Newspaper  Supplies  117  John  Street.  New  York.  U.  S.  A. 
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March  g,  1912 


A  Second  Letter  from  the  William  C.  Freeman  Company 

to  Publishers  of  Newspapers 

The  Best  Way  to  Spread  Information  is  to  Advertise  It.  The  Best  Way  to  Make  a 
Proposition  a  Success  is  to  Tell  About  It  in  Public  Print.  Then  There  Can 
Be  No  Misunderstandings.  All  is  an  Open  Book  Then.  That 
Is  What  Our  Proposition  to  Publishers  Is. 


Many  publishers  have  replied  to  our  proposition  to  establish 
a  National  Newspaper  Advertising  Bureau. 

Some  write  that  they  are  members  of  the  Daily  Newspaper 
Club  and  are  not  quite  certain  about  taking  on  our  plan. 

Others  write  that  the  Associated  .Newspapers  contemplate 
a  plan  similar  to  ours,  but  confined  to  one  newspaper  in  a  com¬ 
munity.  They,  also,  say  that  they  are  uncertain  what  to  do. 

Many  others  write  endorsing  the  plan  and  saying  that  they 
will  go  into  it.  They  express  the  hope,  however,  that  it  will  be 
a  universal  movement  in  behalf  of  newspapers. 

It  seems  to  us  the  Daily  Club  does  not  represent  enough 
newspapers  to  make  its  work  successful.  Besides,  the  fund  at 
the  command  of  the  managers  is  not  large  enough  to  do  big 
work. 

We  represented  65  new  papers — one  in  a  community — but 
we  could  not  succeed  with  our  plan  because  we  did  not  have 
enough  newspapiers  in  a  community,  nor  enough  communities, 
nor  enough  States  or  sections  properly  covered. 

The  Associated  Newspapers  have  not  yet  developed  their 
plan,  but  if  it  is  developed  and  tried  out  they  w’ill  find  that  one 
newspaper  in  a  community  will  not  suffice. 

Why  not  have  all  of  these  plans — FOR  EACH  ONE 
HAS  THE  RIGHT  MOTIVE  BACK  OF  IT— COM¬ 
BINE  IN  ONE  GREAT  NATIONAL  NEWSPAPER 
ADVERTISING  BUREAU  and  make  IT  a  success? 

Why  continue  working  for  the  development  of  national 
new’spaper  advertising  in  a  SMALL  way?  Why  not  go  at  it 
in  a  BIG,  OVERPOWERING  way? 

A  National  Advertising  Bureau,  such  as  we  have  suggested, 
with  subsidiary  Bureaus  in  sections  of  the  country  WHERE 
THE  GREATEST  NUMBER  OF  ADVERTISING 
POSSIBILITIES  EXIST,  CANNOT  FAIL,  if  the  work¬ 
ing  force  consists  of  the  ablest  men  in  the  advertising  business — 
REAL  CREATORS— high-class  SPECIALISTS  in  their 
respective  lines. 

It  cannot  be  a  small  organization  of  small  men.  It  must 
be  a  big  organization  of  big  men — ^men  of  great  force — men  who 
now  EARN  big  salaries. 

If  there  are  enough  publishers  in  each  community  and 
enough  communities  in  States,  in  sections  and  in  the  whole  coun¬ 
try  willing  to  subscribe  to  the  plan  suggested,  a  fund  of  at  least 
a  quarter  of  a  million  dollars  can  be  raised — maybe  more. 

Hoiv  ivould  this  money  be  expended? 

In  maintaining  offices  for  main  and  subsidiary  bureaus? 

YES! 

In  employing  big,  successful  men?  YES! 

In  advertising  in  trade  papers?  YES! 


In  suggesting  plans  and  copy?  YES! 

In  submitting  designs?  YES! 

In  collecting  important  data  for  advertisers?  YES! 

In  traveling — calling  on  everybody?  YES! 

In  persistent  and  intelligent  follow-up  work?  YES! 

Who  would  he  responsible  for  the  expenditure  of  this 
money?  The  Publishers?  NO! 

A  Committee  of  Publishers?  NO! 

Who  then? 

THE  NATIONAL  ORGANIZATION  ITSELF! 

Publishers  must  have  confidence  in  the  organization — in  the 
company  operating  the  National  Bureau  and  its  subsidiary 
Bureaus — the  same  as  depositors  who  entrust  their  money  to  a 
bank. 

A  quarterly  statement  will  be  issued  to  publishers,  just  as  a 
bank  issues  a  quarterly  statement.  Such  a  statement  will  be  just 
as  trustworthy  as  the  stat»*ment  of  a  bank. 

Naturally,  in  handling  so  large  a  fund,  it  is  proper  that 
the  officers  of  the  company  operating  the  National  Advertising 
Bureau  shall  be  bonded,  as  are  men  in  other  big  organizations. 

There  must  be  an  organization  that  W’ill  serve  every  pub¬ 
lisher  alike — that  will  make  the  publisher  of  a  small  paper  as 
much  a  factor  in  the  organization  as  the  publisher  of  the  big 
newspaper. 

There  must  be  an  organization  that  will  give  every  pub¬ 
lisher  subscribing  to  it  an  even  chance.  Obviously,  the  power 
of  management  cannot  rest  with  the  publishers.  It  must  rest 
with  the  organization  itself. 


The  men  w’hose  services  can  be  secured  are  men  of  char¬ 
acter  and  brains — men  who  do  big  things  in  a  big  way — men 
who  have  already  established  reputations  for  business  ability, 
integrity  and  personal  worthiness — men  who,  like  ourselves,  are 
so  deeply  interested  in  the  development  of  advertising  for  daily 
newspapers  that  they  are  willing  to  undertake  the  work  under 
right  conditions. 

The  plan  must  be  universal  to  be  successful.  It  cannot 
touch  spots  here  and  there  only — there  must  be  enough  news¬ 
papers  in  every  community.  State,  section,  and  in  the  whole  coun¬ 
try  to  combine  before  the  newspapers  can  go  to  the  advertiser 
in  an  intelligent,  impressive  and  effective  manner. 

This  should  be  accomplished,  and  now  is  the  time  for  you 
to  act. 

WILLIAM  C.  FREEMAN  CO. 

Singer  Tower  New  York  City 
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